Progressive Pooling
Forming alliances and marketing
cattle as one entity opens up valuable marketing options.
By Kim Holt
Photo courtesy NCBA
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As the saying goes, there is
strength in numbers, and this
certainly applies to calf pools,
alliances that offer marketing
options, and opportunities for
cattle operations that are most
often small to medium…
n page 1 n
“You can move the event.
You can likely move many of the
people that attended for
generations. But, you can’t
move history.”
n page 2 n

…animal welfare is providing
nutrition, shelter, preventative
medicine and doing what is
best to raise a healthy,
well-cared-for animal in an
ever-changing environment.

As the saying goes, there is strength
in numbers, and this certainly applies to
calf pools, alliances that offer marketing
options, and opportunities for cattle operations that are most often small to medium
in size or even geographically challenged.
“Calf pools are definitely an attractive
option that can benefit anybody not selling
a semi-load of cattle,” believes Jim Keyes,
Extension livestock specialist for Utah
State University. “Even producers selling
mixed loads should think about pools,” he
believes.
Keyes, who coordinates the San Juan
County Calf Pool five hours southeast of
Salt Lake City near the four-state border,
says that cattle operators in his county increase marketing options for their product
by combining numbers of like and kind
quality calves with similar management
and health protocols.
The group draws new ranchers annually and, each year since its organization
five years ago, has seen a price increase
and a $7-20 per hundred weight premium
over the average of similar weight cattle
marketed through the nearest auction barn.
Keyes says this marketing program is also
a chance to help producers improve everything from genetics to management. “It is
very much an educational tool, and is one
of the reasons I got it started.” He reports
that after the first year, pool members discovered firsthand what the quality of their

calves needed to be, and it’s been coming
together from there.
The Pennsylvania Feeder Calf Pool,
began in 1995, also offers smaller producers the benefits of selling as part of a larger
group of calves that have been produced
with similar management and health
programs.
Prices received for cattle is the number
one reason why producers participate in
this program which, in its history, has
often averaged $20 per hundred weight
above local market prices.
Dennis Metzger, general manager of
Western Video Market, Cottonwood, Calif., points out that producers can experience more success when they sell higher
volumes of cattle in one setting. He says,
“The beauty of a calf pool is it allows
operations that don’t have enough calves
to make full loads and can forward contract those cattle in a competitive bidding
system.”
Lot sizes are also usually very uniform
in weight. “There’s a buyer’s advantage
too because, typically, if there is some
volume and enough numbers to work with,
they’re (buyer) going to get a fairly uniform load of cattle when it’s all said and
done,” Metzger points out.
Feeders typically trade cattle in minimum of one load (50,000 pounds) lots.
However, nearly two-thirds of U.S. cowcalf producers do not have enough weaned
steers to market them as a truckload lot.
Aligning to create uniform lots by weight
and sex can increase the price buyers are
willing to pay for cattle.
(Continued on page 10)
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George, left, and brother Henry Kempfer, Kempfer Cattle Co., decrease their risk
associated with feeder calf marketing by pooling similar known genetics, health and
management protocols, and age and source verifying cattle, creating the nine member Florida Heritage Beef marketing group.
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Denver and the National Western Stock Show
Synonymous and Iconic
Recently, industry media was abuzz
with news that the PRCA is considering
moving the National Finals Rodeo to
Orlando, Fla. Decisions to move iconic
events from one end of the country to
another can’t help but create controversy.
The National Finals, much like the National Western Stock Show, are steeped in
agricultural as well as family history.
The first NWSS was held 108 years ago
in 1906. The show ran for only six days
and the grand champion steer sold for
33 cents a pound, almost three times the
market price for the day. If you drove up in
your automobile, you were a sitting duck
for laughter and ridicule!
Fast forward to 2014, events on “The
Hill” typically appeal to registered breeders while the hundreds of bulls on display in “The Yards” will be examined by
thousands of commercial beef producers.
The 2014 NWSS runs 15 days, features 23
PRCA rodeo performances, features more
than 10,000 head of livestock and is in the
spotlight for the entire Denver metroplex
for the duration. The 2014 NWSS will
host nearly three-quarters of a million
visitors from every state and many foreign
countries.
Reading the history of these iconic
events simply doesn’t do justice to the historical importance, shared longevity and
original strategy. Prior to 1906, western
U.S. beef producers were at a marketing
disadvantage for their cattle. Cattlemen
had to ship cattle from the West to Kansas
City or Chicago to market. The Denver
meat packing business was small compared to the more competitive Kansas City
or Chicago markets.
“Necessity is the mother of invention”
no doubt applied to the overarching strategy for those men originally challenged to
create what we now know as the National
Western Stock Show. Denver needed to do

By J. Neil Orth
AICA Executive Vice President

something to establish a western livestock market. A few city fathers and local
cattlemen recognized the importance and a
synergy was born that has lasted more than
a century.
Unfortunately, after 100 years, much
of the history and original strategy gets
lost in translation. For events such as the
NWSS or the NFR, on the surface, whether an event stays or goes comes down to
money. Four generations removed from
“why” the National Western was created
may not have the same resonance today
as travel convenience, other entertainment
attractions, weather, etc.
The economic impact to Denver is estimated to be in the neighborhood of $100
million. The 2013 NWSS awarded 75
agriculture related scholarships and raised
$613,000 at the junior livestock auction.
Twenty-five auction sales grossed more
than $5.6 million. Ten of the 25 auctions
were national sales for their respective
breeds.
Denver is no longer the epicenter for
the western packing business and vertical
coordination has changed the commercial
marketing landscape. However, a couple of important points need to be made
relative to the stock show’s impact today.

The city of Denver is no less invested in
the success of the NWSS than it was 108
years ago.
Not every American home had a telephone in 1906. Local news was old news
by the time it reached rural homes. This
year, the NWSS will be broadcast in real
time and many will watch on their smartphones or tablets. If you are unable to
attend an auction, not to worry, you can sit
in your easy chair and watch the auction
and bid on any animal in any sale. The
auctioneer knows who you are!
Any cattleman with a history of attending NWSS will likely describe this iconic
event as an industry bellwether. Good
cattlemen trek to Denver each year to see
great cattle and have face-to-face conversations with producers. Communication
and media methods are as technologically
different today as Fred Flintstone was to
George Jetson. Yet, the importance of the
National Western Stock Show is exponentially more relevant today than it was 108
years ago. In the age of communication
invisibility, such as text messaging or
e-mail, having a face-to-face opportunity
to personally visit with a producer about
breeding philosophy, genetics, nutrition
and data is priceless.
Ongoing competition to move such an
historic and successful event to another city, using the attraction of “Lottery
Jackpot” sums of money, is inevitable. You
can move the event. You can likely move
many of the people that attended for generations. But, you can’t move history.
Charolais will be well represented
during the National Western. The 2014
NWSS marks the 45th National Charolais
Show and the 35th National Charolais
Sale. Charolais producers have entered
21 pens, including bulls and females. The
competitive pen and carload shows will
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46th Annual Sale

Over 100 of our cull Purebred Charolais heifers
fed only 119 days at North Platte Feeders.
In weight: 754 lbs.
Out weight: 1,271 lbs.
Choice: 86% (after only 119 days on feed)
Avg. Marbling Score: 4.3
Avg. REA: 15.1
ADG: 4.3 lbs.
Dry Conversion: 5.19 lbs. of feed per lb. of gain

“At our feedlot these heifers made superior gains
from fantastic feed conversion. Their carcasses
proved impressive, quality grading 86% Choice, with
optimum yield and desired marbling scores. These
are genetics for profitability.” - North Platte Feeders

Flash in 2011 our Purebred Charolais Cull
heifers graded 93 % prime or choice with 66%
cutability.

Visit our
website
www.
vvcrbulls.com

page 3

page 4

January 2014

Dennis Charolais Farm

BeefGene
Charolais Bull Sale

Saturday, January 25, 2014 • 1 p.m.
Sulphur Springs Livestock Commission
Hwy 154, Sulphur Springs, Texas

Featuring the service of...

Selling

90

Breeding Age Bulls
Many Herd Sire Prospects!
Bulls Sell With:
4
4
4
4
4
4

Performance Data
Breeding Soundness
Health Papers
Registration Papers
Current Weights – EPDs
Confidential Phone Bids

DCF RELENTLESS 8577

DCF Immortal 271Z Pld
DCF Relentless 8577 P x Wind 2638 x Prime Cut
EPDs: 4.1 0.8 45 84 2 2.6 25 1.1

DCF Stainless 290Z Pld
DCF Relentless 8577 P x Tradition 066 x Mr Perfect
EPDs: 3.0 0.2 44 73 2 2.6 33 1.0
For Sale Catalog & Information:

Dennis Charolais Farm
Eric, Angie, Haley & Brayden Dennis
170 Rock Bluff Road
Saint Jo, TX 76265
(940) 995-2161 • (940) 841-2792
www.dennischarolais.com

He sells along with many other eye appealing, scale
smashing, high EPD Performance Bulls!

Auctioneer:
Greg Clifton
(817) 313-5250

Charolais Journal:
Wes Chism
(281) 761-5952

CHAROLAIS EDGE
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“Focusing on Quality with Performance”
Annual Bull & Female Sale

Selling 120 Angus & Charolais Bulls — February 27, 2014 • 1 pm CST
2-Year-Olds • Coming 2’s • Yearlings
Plus Proven Registered Cows, Bred Heifers and a 100 Commercial Bred Heifers
LT Bluegrass 4017 Pld

Bear Mtn Renegade 9045

Vin-Mar O’Reilly Factor

V A R Rocky 80029

Connealy Consensus 7229

Watch and Bid at

Bear Mountain Bulls are developed
on a high roughage, non-starch diet
•
•
•
•

Many full, 3/4 & 1/2 brothers offered
Performance Tested
BVDpi Negative Tested
Marketing Assistance Available

• 100% SATISFACTION
GUARANTEED

Brian & Tiffany Stoller
35789 Hwy 6 • Palisade, NE 69040
(308) 285-3313 Brian Cell (308) 737-6213

bearmtnangus@msn.com

www.bearmountainangus.com
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Beef Quality Assurance: Blueprint for Success
Good animal husbandry, known in
today’s world as animal welfare,
is at the very core of the industry’s
nationally coordinated and state
implemented quality assurance
program.

culture, however, is something that both
producers and veterinarians engage in and
can improve upon each and every day, and
that is animal welfare.

By Kim Holt
Photo courtesy Kempfer Cattle Co.

From discerning consumers who want to
enjoy beef “guilt free” to animal activists
who try to create doubt about our food

and those who produce it, the dynamics
are complex in today’s food production
system. At the very core of animal agri-

Doing the Right Thing
“Animal welfare is animal husbandry,”
reminds Dr. Dan Thomson, director of the
Beef Cattle Institute at the Kansas State
University College of Veterinary Medicine.
It’s the understanding that animal
welfare improves not only the health and
productivity of an animal, he says, but
more than likely
an operation’s
profitability.
“The other reason we promote
animal welfare is
because it’s the
right thing to do.”
Thomson says
that animal welfare is providing
nutrition, shelter,
preventative
medicine and
doing what is best
to raise a healthy, well-cared-for animal in
an ever-changing environment. But these
practices are not one size fits all.

“Animal welfare practices are a farmby-farm, rancher-by-rancher and animal-by-animal decision. It is something
that we as producers and veterinarians are
engaged with every day. Receiving continuing education and documenting practices on the farm and ranch are important
for us all as we continue to improve our
industry.” In doing so, he encourages both
producers and veterinarians, alike, to incorporate Beef Quality Assurance (BQA)
into their practices. At every opportunity,
Thomson encourages producers to work
with their local veterinarian, making sure
this professional also sets foot on the farm
to foster knowledge and understanding for
the client’s program.
“The heart and soul of the BQA program starts with a valid veterinary-client-patient relationship. Whether involving
castration methods, dehorning techniques,
herd health, or nutrition recommendations,
the beef veterinarian is central to helping
producers and ranchers continue to stay
abreast of animal health and well-being
practices.”
Thomson points out, “When combined
with a veterinary relationship, it is what
the consumer desires for assurance of our
farm animals’ well-being and safety of our

food. BQA started out as the quality assurance of beef products and has evolved
into the assurance of quality beef for the
consumer.”
BQA’s Evolution
In existence since 1986, Beef Quality
Assurance is a nationally coordinated,
state implemented program that involves
training for best management practices in beef production. It originated as a
beef safety program for antibiotic residue avoidance. This was followed by a
national injection site producer education
effort, which led to the formation of BQA
programs in many states for outreach to
farmers and ranchers.
In 2006, a national BQA program came
into being to help provide consistency of
program information between states. Food
safety and antibiotic residue avoidance
remain the cornerstones of this program,
but it also involves animal welfare and
best management practices.
The most recent expansion of the industry’s quality assurance program, developed
through the Beef Checkoff, is the creation
of cow-calf, stocker and feedlot self-assessment tools for verifying and
(Continued on page 14)

Stewart & Steffensen Charolais
7th Annual Bull Sale •

Saturday, February 8, 2014 • 12 pm • Madison Sale Barn, Madison, SD
Watch for our consignments at:
The Sioux Empire Farm Show & The Watertown Winter Farm Show

Blanco Flash 6424

Steffensen Charolais

ome

Stewart Charolais

Put s H”
Jeff & Linda Stewart
Travis & Deb Steffensen
S
A
44399 207th St.
21269 US Hwy 81
L
“F
s
e
v
l
a
c
Lake
Preston, SD 57249
Arlington, SD 57212
in your
605-847-4836
605-983-5497
605-203-0551 cell Tested • Proven • Guaranteed 605-860-1187 cell
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ULTRASOUND CARCASS TESTED

Reeder, ND

25TH ANNUAL

Bull Sale

• Bulls will be semen tested
before delivery
• Bulls will be fed free
until April 1
• Free delivery up to
200 miles

Friday, February 14, 2014
1 p.m. MST • Bowman Auction Market • Bowman, ND


SELLING



PUREBRED YEARLING

60 C h a r o l a i s

Bulls

Other Sires
Represented:
Thomas Mr. Wy Wind 3647

(longevity-coming 11 yrs. old in March).

RC Westport 9401

(muscle, bone, structure and super feet).

LT Goldblend 0315

(smoothness, calving ease, performance
and disposition).

Raile 2250 U017

(thickness, muscle and good-footed).

EC Cashflow 4026

(calving ease-used on heifers, depth,
performance and disposition).

RCB Gain & Grade S036 Pld

Sires calves with outstanding depth,
growability and superior calving
ease, along with disposition and
marbling. Also adds tremendous scrotal
development to his bull calves. He has
been used successfully on first-calf
heifers; he also does an outstanding
job on cows. His bull calves have been
our high-selling sire group the past 3
years. Last year, he had 17 sons that
averaged $6530. He is #12 in the
nation on the Multiple Traits Leader list
for the AICA. Homozygous polled.

For a sale booklet or more information, feel
free to call, write or e-mail us:

HC Hotline 849 Pld

Home-raised son of HC Hotline 5107.
Sires calves with tremendous calving
ease, smooth-muscled cattle with
outstanding body length, performance
and disposition. We have used him
AI on a limited basis the last few
years and thought enough of him to
buy him back. He will have a great
selection of his sons in our sale Feb.
14. If you liked 5107 sons in the past,
be sure to check out 849’s progeny.
Homozygous polled.

DCR Morton Y15

An exciting new herd sire who is a son
of EC No Doubt 2022. Sires cattle with
outstanding calving ease, length and
disposition. He also adds eye-appeal
and structure to his offspring. We are
looking for great things from him in
the future. One of the best bulls to
sell in the Doll Charolais 2011 sale.
Homozygous polled.

Ryan & Rhonda Honeyman and Family
1006 11th Street NW • Reeder, ND 58649
701-853-2870
honeymancharolais@hotmail.com
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Great Faces – Great Places
For Charolais Genetics

In South Dakota There Are Three Great Places To Buy Great Charolais Genetics
From Some Of The Greatest Charolais Breeders In The Country!

Sioux Empire Farm Show Charolais Show & Sale
2013 Champions

January 23, 2014 • W.H. Lyons Fairgrounds, Sioux Falls, S.D.
Charolais Show: 8:00 am; Sale: 12:30 pm
A Midwest tradition of high quality bulls, bred females and show
heifer prospects. Don’t miss this exciting Charolais event featuring
some of the Midwest’s finest.
For Further Information & Sale Booklets, contact—
Dean Odden—Ree Heights, SD • 605-943-5601
Brian Driscoll—DeSmet, SD • 605-203-1289
Colt Keffer—Charolais Journal Rep • 765-376-8784
www.siouxempirefarmshow.org

Champion Female

Champion Bull

Black Hills Stock Show Charolais Show & Sale
February 4, 2014 • Rushmore Plaza Civic Center, Rapid City, S.D.
Charolais Show: 10:00 am; Sale: 1:00 pm
Without a doubt, the breed’s top multi-consignor bull sale! Multiple
national champion bulls have come out of this sale along with
numerous herd sires. Top quality females can be your claim at this
sale as well, Including elite show heifers and bred females.
For Further Information & Sale Booklets, contact—
Donnie Leddy—Stockholm, SD • 605-695-0113
Jim Scheel—Belvediere, SD • 605-545-1521
Black Hills Stock Show Office • 605-355-3861
Colt Keffer—Charolais Journal Rep • 765-376-8784
www.blackhillsstockshow.com

2013 Champions

Champion Female

Champion Bull

South Dakota Showplace Charolais Show & Sale
February 12, 2014 • Watertown Winter Farm Show, Watertown, S.D.
Show: 9:00 am; Sale: 12:30 pm
Sponsored by the South Dakota Charolais Breeders Association,
this sale will feature lots from many of the elite programs in
South Dakota that have sculpted the Charolais breed nationwide.
Selling bulls and females for the most discriminating breeder.
For Further Information & Sale Booklets, contact—
Alan Vedvei—Lake Preston, SD • 605-860-1135
Scott Jensen—Lake Preston, SD • 605-860-1226
Colt Keffer—Charolais Journal Rep • 765-376-8784

Champion Female

2013 Champions

Champion Bull
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www.rancherschoicesale.com

11th Annual

22

, 2 0 14

Lunch - 11 a.m. • Sale at 12:30 pm

Eltopia,Wash.
Offering 110s Bulls

Angu
Charolais and

HACC Tribute Time 256 Pld
Balanced Numbers!
Top 25% WW, REA • 20% YW

LT Tribute 0100

High seller at 2011 Lindskov-Thiel sale - Many son’s sell

HACC Tribute 257 Pld
Live online bidding via

Added Growth!
Top 25% WW • 7% YW • 20% REA

Our Angus Co-hosts:

HANG’N A CATTLE COMPANY

PIONEER ANGUS

(509) 545-8816 • 509-727-9151 Alan’s cell

ROCKING R
CATTLE COMPANY

Alan & Leslie Alexander
5412 Birch Road • Pasco, WA 99301

hangna@owt.com • www.hangnacattle.com

Hay, WA

“Your Northwest Source for Quality Charolais Cattle”

Hayden Lake, ID
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Progressive Pooling
(Continued from page 1)

Charolais: A Feature of FHB Crossbreds

A Utah State University study found,
based on interviews with cattle buyers,
that feedlot operators prefer cattle lots
large enough to fill at least one pen, typically between 100 to 250 head depending
on feedlot size. Such transactions are
simpler, and reduced mixing decreases the
risk of disease spread among cattle.
Metzger says there are more calf pools
in the eastern states versus the western,
but that doesn’t mean there isn’t potential
for more, especially given the fact that the
average size cow herd in the United States
is less than 40 head. He notes that one
western calf pool of about 8-10 members
sells cattle in three or four different weight
divisions through Western Video. They’ve
gotten along “remarkably well,” he says,
selling to the same buyers about every
year. “If the same guy has bought them,
that’s usually pretty good proof the cattle
are working.”

Five of Florida Heritage Beef’s nine
members use Charolais as a terminal
cross, including the Kempfer family.
Henry Kempfer of Kempfer Cattle Co.,
a ranch that has been in business since
1895, explains, “The cows we’re breeding the Charolais to are basically Angus
or Shorthorn-sired, and 3/8th Brahman,
and the calves will have about 3/16th ear
on them.”
For some 14 years, this family has
brought Charolais bulls, bred by Lindseth
Charolais Ranch, down from Montana at
about 18 months of age. Kempfer discovered Ray Lindseth’s operation through an
ad in The Cattleman’s Source. It was the
photo that caught his eye.
“What sold me first were the body
types because they were moderate,
big-fronted bulls that we were looking
for.” He adds, “Everybody who uses Charolais bulls in our group has some of his.”

Making Calf Pools Work
Calf pools do offer opportunities, but
also present some challenges to work
through.
“It takes a pretty good ring leader to get
everything coordinated,” Metzger points
out. Getting the first one off the ground is

the challenging part, he says, and may take
some educating to get everyone on the
same page. Another challenge is getting
everyone to accept the market pool price
for their cattle. But, “once you get the
groundwork laid and through the first year
or two, then it’s fairly easy,” he says

As for this breed in their Florida environment, Kempfer remarks, “We love the
Charolais in crossbreeding and the yield
we get out of them. It’s a great kick when
we cross them back on these Angus-cross
cows. We get a big genetic boost on the
calves.”
He adds that all use this breed as a
terminal cross, with one FHB member
successfully crossing Charolais back onto
Beefmaster-cross cows. Kempfer assures,
“These Florida calves can compete with
western calves, especially these Charolais crosses.” In fact, in the early 2000s,
when Kempfer’s family fed cattle near
Vega, Texas, they had Charolais-cross
heifers place in the top three or four years
in the Fed Beef Challenge sponsored by
the Texas Cattle Feeders Association. A
first place pen placed over both steers
and heifers, and was also the champion
carcass.
For example, Jim Church, Extension
livestock educator with the University of
Idaho, helped the Clearwater Valley Beef
Alliance (CVBA) take shape in the late
1990s. Its goal was to competitively market load lots of feeder calves from this isolated central Idaho location. Church says,

“We decided if we could have a uniform
lot in a load size, it would instantly bring
them a little more. Plus, if it could expose
them to a wider audience of buyers, it
would help them, too.”
The CVBA producer-members agreed
to vaccinate their calves identically, wean
about the same day, try to use similar genetics and follow the same calving season.
They formed a legal partnership with a
single treasury to handle finances.
Over the years, this group has stuck
to its original format and, today, three
ranches market two truckloads of steer
calves to repeat buyers, a market they built
beyond the sale barn. Church believes that
uniformity of cattle is definitely important,
as is working with producers who have
similar programs.
“If calves are uniform in type, breed
makeup, size and age and actual flesh,
those things for sure will help them.” He
adds, “If you really want to be strict, then
you require almost identical genetics.”
To make calf pools like the CVBA
successful, Church says that members
must be willing to meet regularly and also
game to lose some of their own identity in
order to market with a group. Furthermore,
they need to be committed, flexible and
willing to do what’s right for the good of
the group.
(Continued on page 16)
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LARSON

FAMILY
RANCH
45th ANNUAL PRODUCTION SALE

Wednesday, February 26, 2014 • Presho, S.D. • 12:30 p.m. CST

Selling 145 Yearling/
15 Two-Year-Old Bulls:

South Dakota 2012 High Point
Champion Charolais Heifer Fire Maker Daughter

Champion Charolais Heifer
Fire Water Daughter

Many Heifer Bulls in offering
• 45 Charolais –– Gerrard Montezuma/

Mr turton /LT Long Distance/A L Blue
Cigar/ TR Firewater
• 75 Angus –– Final Answer/Sitz Upward/
Aberdeen/Really windy 4097 /Tiger/Upshot/
Cedar Ridge/Hoover dam/Sooline motive
• 10 Maine Anjou –– Maverick /Situation/
Amen
• 10 Simmental –– Bodacious /
Chamberlain/Mr Mom
• 4 Shorthorn –– Jakes Proud Jazz/
Sin of Pride
• 4 Red Angus –– Mission Statement

Offering at least 2 registered saddle
horses
Also Selling 275 AI Bred Heifers:
Heifers start calving March 9th, broke into as small
as 4 day breeding period.
• 180 Commercial Angus AI’d to Final Answer/
Sitz Dash/ Really Windy 4097/Frontman/
Hoover Dam/ Long Distance
• 35 Commercial Red Angus AI’d to Nebula &
Make My Day
• 15 Charolais Heifers AI’d to LT Long Distance &
LT Blue Grass

Champion Maine Anjou Bull 2012
South Dakota State Fair

Bulls –– Guarnteed through August 31, 2014
Celebrating 105 Years of Family Ranching with the
fifth generation continously raising livestock
Over 400 head of Angus and Charolais cows — just
under 2 percent open this fall with the cow ranging in
age from 2 to 16 years old running in the big rough
country in the white river breaks.

Tested BVD – Johnes Free Class 1 / Pelvic Measured / Carcass Scanned
Poured / Wormed / Vacc. for IBR BVD / Preg gard 10 / Foot Rot Shot
Pinkeye Shot / Micro Plasma / 7 way/ Syncitaial / Hemopholus

South Dakota State Fair Class Winner
8 Time Grand and Reserve Heifer
Fire Maker Daughter

Two years in a row we held the record at Bassett Feed Yard on rate of
gain of 120 head of steers per pen. One year they gained 5.2 pounds
per head a day. Another year they gained 4.8 pounds per head per H
H
day. True Feed Conversion!!!
WE maintain a high fertility and shorter calving period in our cows
with easy calving in the river hills.

www.larsonranchllc.com

• 15 Pedigreed Angus AI’d to Sitz Upward /Final
Answer/ Aberdeen/ Sitz Dash/ Pendleton/ Front
Man
• 10 Maine Anjou AI’d to special Delivery/shiver
• 5 Shorthorn AI’d to Jakes Proud Jazz

Class Winning Angus Heifer Calf
Tiger Daughter

CONSISTENCY PAYS
Monty Larson
(605) 840-8858

Darrell or Frances
Larson
(605) 842-3749
(605) 840-1290 cell

Audie or Holly Larson
(605) 842-0260
(605) 842-5415 cell
ahlarson@gwtc.net

Dennis or Susan
Larson
(605) 842-0983
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RBM’s

Annual Bull Sale
Sunday, March 9, 2014
1:00 p.m. • At the Ranch • Florence, SD

F1056859 HC Rhinestone 5100
Pick of the Herd at the NWSS from
Hebbert Charolais, Hyannis, Neb.
Embryos Available!

P807

DOB: 03-10-13
Sire: Flag Immpression 10127
Dam: Bando 1961

X040

DOB: 01-27-13
Sire: Keys Ten-a-cious
Dam: LT Bluegrass 4017

X001

DOB: 02-08-13
Sire: BCC JAF Upward 15X
Dam: Alliance 9126

Thank You to our 2013 Charolais Bull Sale Buyers:
R Lazy B Ranch, Thomas Ranch, Brandon Rau,
Gregory Kellen, Eugene Mack, Joel Kelsey,
Sam Hubsch, Scott Maag

Check out our website at
www.rbmlivestock.com

Selling:
65 Registered Yearling Angus Bulls
15 Registered Yearling Charolais Bulls
15 Registered Yearling Angus Heifers
150 Commercial Angus Heifers
Angus:

Sires–

WK Bobcat • Total Impact • 15X •
Flag Impression 10127

Grandsons out of CC7, Sitz Upward, & SAV Iron Mountain

Charolais: WR Wrangler • Keys Ten-a-cious

X125

DOB: 03-01-13
Sire: EC Game Changer 5030
Dam: 6033 x Firemaker

Y135

DOB: 01-18-13
Sire: Wrangler
Dam: TR Cigar 6586

Ryan: 605-758-2470 or 605-881-7499
rkbergh@itctel.com
44115 155th St
Florence, SD 57235
Mike: 605-758-2456 or 605-881-1652
rbmlive@itctel.com

CHAROLAIS EDGE

DOLL

34th Annual
Production Sale

Charolais & Simmental Genetics
Tuesday

March 4th, 2014 1:30 p.m. Kist Livestock, Mandan, ND
Selling Top Genetics in Both Breeds

Auctioneer: Lynn Weishaar
Raising Charolais since 1958 and Simmentals since 1968.
A special thank you to all our present and new customers.

DCR A3
Polled BD: 2-1-13 BW: 90 lbs.
205 wt: 781 lbs. Actual WW: 845 lbs.

EPDs:
BW: 1.6 WW: 38 YW: 73 M: 8 TM: 27 SC: 0.8
CWT: 28 REA: 0.29 FAT: -0.007 MARB: 0.11

Sire: JCH Mr Superior W51
Dam: DCR Ms 8141 Lady Duke Y445

DCR A7
Polled BD: 2-2-13 BW: 89 lbs.
205 wt: 868 lbs. Actual WW: 950 lbs.

60 Spring Simmental Bulls
5 Open Simmental Heifers

DCR A160
Polled BD: 3-2-13 BW: 95 lbs.
205 wt: 827 lbs. Actual WW: 875 lbs.

EPDs:
BW: 2.3 WW: 51 YW: 80 M: 3 TM: 28
CWT: 30 REA: 0.37 FAT: 0.014 MARB: 0.07

Sire: LT Blue Mountain 1041
Dam: JCH Ms Turbo Trend W234

DCR A162 ET
Polled BD: 3-8-13 BW: 90 lbs.
205 wt: 769 lbs. Actual WW: 820 lbs.

EPDs:
BW: 0.9 WW: 34 YW: 57 M: 7 TM: 24 SC: 1.1
CWT: 28 REA: 0.31 FAT: -0.005 MARB: -0.04

DCR A8
Polled BD: 2-3-13 BW: 85 lbs.
205 wt: 801 lbs. Actual WW: 865 lbs.

DCR A240
Polled BD: 3-9-13 BW: 98 lbs.
205 wt: 878 lbs. Actual WW: 905 lbs.

EPDs:
BW: -1.0 WW: 32 YW: 62 M: 1 TM: 17 SC: 0.8
CWT: 23 REA: 0.31 FAT: -0.004 MARB: 0.03

Sire: DCR Mr Solution W13
Dam: DCR Ms Buckle Y250

DCR A35
Polled BD: 2-8-13 BW: 85 lbs.
205 wt: 830 lbs. Actual WW: 885 lbs.

EPDs:
BW: 0.4 WW: 42 YW: 84 M: 3 TM: 24 SC: 0.6
CWT: 21 REA: 0.36 FAT: -0.003 MARB: -0.01

Sire: DCR Mr Solution W13
Dam: DCR Ms Hot Smoke Y21

DCR A140
Polled BD: 2-25-13 BW: 92 lbs.
205 wt: 814 lbs. Actual WW: 850 lbs.

EPDs:
BW: 0.5 WW: 36 YW: 63 M: -1 TM: 17 SC: 0.9
CWT: 22 REA: 0.35 FAT: 0.008 MARB: -0.05

Sire: SCR Tuffy 0119
Dam: DCR Ms Silver X271
Directions:
West of Bismarck, ND.
Take I-94 to exit 134.
Go 2 miles north 1 mile west.

90 Spring Charolais Bulls
5 Open Charolais Heifers

EPDs:
BW: 0.6 WW: 41 YW: 76 M: 3 TM: 24
CWT: 17 REA: 0.25 FAT: -0.003 MARB: 0.10

Sire: DCR Mr Morton Y15
Dam: DCR Ms 8141 Duke Y142

3991 36th Street
New Salem, ND 58563
dollfarm@westriv.com

Sire: JCH Mr 402 Pro U148
Dam: JCH Ms Bull Dozer T388

EPDs:
BW: 0.8 WW: 43 YW: 84 M: 9 TM: 30 SC: 1.3
CWT: 25 REA: 0.54 FAT: 0.012 MARB: 0.15

Sire: LT Ledger 0332 P
Dam: JCH Ms Doubt W25

DCR A264
Polled BD: 3-11-13 BW: 92 lbs.
205 wt: 833 lbs. Actual WW: 860 lbs.

EPDs:
BW: 0.9 WW: 31 YW: 50 M: 9 TM: 25
CWT: 25 REA: 0.34 FAT: 0.008 MARB: 0.08

Sire: DCR Mr Big Joe Y231
Dam: JCH Ms No Doubt T230

DCR A269
Polled BD: 3-12-13 BW: 96 lbs.
205 wt: 822 lbs. Actual WW: 835 lbs.

EPDs:
BW: 1.6 WW: 43 YW: 75 M: -1 TM: 21
CWT: 30 REA: 0.26 FAT: 0.008 MARB: 0.11

Doll
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Sire: DCR Mr Big Joe Y231
Dam: JCH Ms Harve W148

Charolais Ranch
Raising top Charolais since 1958.
Visitors Always Welcome.
www.dollranch.net

Charles and Pamela Doll 701-843-8673
Harlan and Jodie Doll 701-843-8771
David and Donna Doll 701-843-7947
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Beef Quality Assurance
(Continued from page 6)

documenting animal husbandry practices
at the grassroots level. (see www.BQA.
org/Resources)
“Total quality management for beef
quality assurance, which BQA is founded
on, is about continuous improvement,”
says Ryan Ruppert, senior director of Beef
Quality Assurance for the National Cattlemen’s Beef Association (NCBA). We’re
never at our destination; we can always do
better in the creation of a better, safer food
product for the consumer, he says.
Focused on Improvement
An award that promotes beef quality
assurance in all segments of the industry
is the National BQA Award, presented
annually since 2009. A beef, dairy and
marketer award recognizes producers that
best demonstrate animal care and handling
principles as part of the day-to-day activities on their respective operations.
Entrants must have a strong desire to
continually improve BQA on their operations, while encouraging others to implement the producer education program.
This requirement fits the 2013 winners,
Billy, Reed, Henry and George Kempfer
of Kempfer Cattle Co., Deer Park, Fla., to
the tee.

The Kempfers are one of eight founding
members of Florida Heritage Beef LLC
(FHB), a group of cow-calf producers who
have aligned to pool and market quality
Florida feeder calves (see story on page 1).
One of the founding guidelines of this
group is each FHB member-ranch’s cow
crew must be BQA certified. This quality
assurance program is important to this
group who includes two national BQA

award winners: the Kempfer family and
Lykes Bros., Inc., Okeechobee, Fla., the
2011 NCBA’s BQA Award winner.
At the age of 18, Billy, Henry and
George Kempfer’s father, started running
this family-owned ranch with his brother,
Reed. Billy says they started by making
improvements in fertility and then quality.
The sixth generation is now working
this Central Florida ranch, which has been

in business since 1898. Commercial cattle
have been a focus for more than 100 years.
According to the Kempfers, cattle are
selected for fertility, fleshing ability on
low quality forage, capacity, excellent
udder quality, and gentle disposition with
strong emphasis on carcass traits.
“Producing beef is our business, and
we feel all of these traits are important in
selecting profitable cattle,” they say.
According to Henry, his family is “very
particular” with the herd’s health and its
timing for both their cows and calves. All
preconditioning of their calves is done preweaning, before they are shipped directly
off the cow in late summer. Retained ownership and buyer-feedback have all shown
high marks for their health program,
which includes modified live vaccines.
“One of the big issues with BQA is it’s
not just how we give shots and where
to give them, but it’s also how cattle are
handled,” Henry points out.
“The Kempfers are very proactive when
it comes to their health program with their
cows and calves,” says Clint Barthle,
DVM. “I think they exemplify what BQA
is all about.” He adds, “BQA is really everybody’s job, from the time that calf hits
the ground to the time of harvest.

Family members accepting their National BQA Award at the 2013 National
Cattlemen’s Beef Association Convention are, from left, Reed, Billy, Henry and
George Kempfer of Kempfer Cattle Co., Deer Park, Fla.

Z Y B R AN C H
R LACHAROLAIS
Production Sale

For Sale Catalogs, Contact:

Robert Birklid

5851 122 Ave. SE, Nome, ND 58062
(701) 924-8876 • Cell: (701) 678-3528

robert@rlazybranch.com
www.rlazybranch.com
Auctioneer: Seth Weishaar 605-210-1124

Visit www.rlazybranch.com for updated pictures,
online catalog signup and viewing!

(Continued on page 21)

NEW

Date & Location
Friday, Feb. 21 2014,
Aberdeen, S.D.

OFFERING—

40 yearling & 10 two-year-old Charolais bulls,

5 bred registered Charolais heifers,
100 commercial Red Angus 3 & 4 year-old cows bred to R
Lazy B Ranch Charolais bulls

CHAROLAIS EDGE
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33rd Anniversary Production Sale
Friday, March 7, 2014 • 1:00 PM CST
At the Ranch near Bowdle, SD

SCR Sir McTender 6187

Selling Charolais Bulls:
70 Two-Year Old Bulls • 30 18-Month Old Bulls • 80 Yearling Bulls
The following data is available at sale time:
BW • 205 Adj. Weight • 365 Adj. Weight
Rate of Gain • Ultrasound Ribeye Measurement
EPDs • Genestar MVP Values of Feed Efficiency
Marb and Tenderness • Bulls are offered with Ultrasound
Like us!

Other Sires:
SCR Sir Paycheck 0095 • Schurrtop M423-6571
Keys Taenacious 10W • SCR Sir Tenacious 1308
DCR Mr Buckle Assert Y222 • Wells Stampede 1450

For more information go to www.SandmeierCharolais.com

CONTACT US:
Calvin: 605-285-6179 • Gary: 605-285-6766 • Matthew: 605-281-1564
13123 322nd Ave. • Bowdle, SD 57428
email: sandchar@venturecomm.net
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Progressive Pooling
(Continued from page 10)

“Probably the biggest factor that will
be needed in order to have a lot of success
is that you find people you want to work
with and are trustworthy. I think that’s
number one, having the right people.
That’s kind of like the way it is in everything, isn’t it?”
He adds, “The neat thing about some of
this marketing is it allows people to work
together for the common good. I think in
this industry we’re going to have to do
some of that.”
Relationships Built on Trust
Further south, in Florida, a group of
nine members are doing just that and have
aligned to form Florida Heritage Beef
LLC (FHB). This group is an organization
of cow-calf producers who have built a
solid reputation for quality Florida beef
cattle and business ethics.
One of eight founding FHB members,
Billy, George and Henry Kempfer of
Kempfer Cattle Co., Deer Park, used to
market their feeder calves with neighbor
Alan Kelley, the manager of the neighboring family-owned Kenansville Cattle Co.
Between the two ranches, they successfully marketed about 20 loads of calves for
six years through a spring conference call.

But their long term goal was to offer even
more cattle from a select group in order to
open up more markets, thus the origin of
FHB in 2010.
According to Henry Kempfer, FHB
sends out pretty close to 200 loads of
feeder calves a year. This year, it amounted to 18,000 head of uniform, individually
identified, age- and source-verified steer
and heifer calves all produced under BQA
guidelines by utilizing a unified herd
health program and known genetics.
“We found that by adding numbers
it made it so much more attractive,”
Kempfer relays. The cattle were privately
secured by a large cattle feeding operation
destined for Texas Panhandle and Oklahoma feedyards, all delivered within a 75day window. Kempfer says that FHB sold
cattle for two years by load lots before
securing a contract with this customer who
is in need of a constant supply of a quality
product.
He says, “We don’t try to convince
people that we have the best cattle; we just
want the buyers to know that we are going
to honestly represent what we have. There
will be no surprises.” The fact that no
cattle were turned back this past year underscores this group’s honesty and ethics,
but one that plans to grow slowly, too.
“We have a neat group,” Kempfer says.

“We all get along and can learn from each
other. We don’t want to get the group
too big.” Kempfer says that integrity is a
factor that this group feels very strongly
about.
“We’ve all been in the business a long
time. We’ve dealt directly with feedlots
because we’ve done a lot of retained ownership and understand the importance of
that relationship and trust factor. We want
them to know that what they’re getting is
a good product that’s going to be predictable.”
Here’s what Kempfer attributes to part
of this group’s success:
• A willingness to not be afraid of
change. “If something doesn’t work,
we fix it.”
• They meet once a month “religiously,” and have been doing so for
several years. They have an operating
agreement and a long range business
plan.
• They have roundtable discussions
regularly and learn from each other.
“It’s a very humble crowd. They’re
not too proud to admit they’ve made a
mistake—none of us are.”
• Trust—“It goes back to honesty
and integrity and we want to pride
ourselves with that more so than we
do the quality of our cattle. Yes, we

do take a lot of pride in our cattle and
think they’re good, but realize there’s
room for improvement.”
These are tips Kempfer offers to others
looking to start marketing alliances, such
as calf pools:
• Surround yourself with people who
are like business-minded. “Know who
you are going into the deal with up
front.”
• Don’t get your group too big from
the start, because you’ll get too many
different opinions on what direction
to go.
• Set a common goal very early in the
meeting stages.
• Patience—don’t try to move too fast.
• Consider setting a BQA requirement.
Each FHB member-ranch’s cow crew
must be BQA certified. In fact, two
of the nine FHB members, including
the Kempfer family, are national BQA
award winners.
• Go into business with people who
know what they’re cattle will do. This
was a criterion for FHB. Members
had to have fed their cattle before,
either through retained ownership or
on their own, so they’d know how
their cattle perform.
(Continued on page 18)

Smoky Hill Charolais Farm Annual Bull Sale
(Hosted by Lazy H Ranch Kansas, LLC)

Sunday, March 2, 2014 • 1:00 PM CST • at the Ranch in Hays, Kan.

Selling 30+ Charolais & 70+ Angus Bulls • Yearlings, Fall Yearlings & Two-Year-Olds
Several Full Sibs Sell!

Sires Include:

“5209” — AICA # F737075

Selling sons of “5209”
4 sired by Blue Grass
1 sired by International
1 sired by Mogo
Several grandsons also sell!

TR PZC MR Turton 0794
LT Blue Grass
LT Long Distance
LT Silver Identity
LT Ledger
MJR Smoky International 903
WCR Sir Duke 761

TR PZC
MR Turton
0794
MJR Smoky International 903

For a sale catalog or more information please contact:
Smoky Hill Charolais Farm
“Celebrating 53 Years Breeding Charolais Cattle…
Maurice Rohr (785) 432-0560 • Mark Rohr (785) 432-1107
Quality over Quanity!”
747 240th Ave, Hays, KS 67601
(o) 785-625-6490
www.lhrbulls.com

LT Blue Grass

Sale Broadcast Live thru
“Cattle In Motion”

CHAROLAIS EDGE

Severance Diamond Charolais and Angus

Searching for
a Herd Sire?
Call about these VCR prospects selling in the South Dakota
Winter Sales.

Sioux Empire Farm Show

Black Hills Stock Show

Thursday, January 23 — Sioux Falls, S.D.

Tuesday, February 4 — Rapid City, S.D.

Herd Sire Prospects –
• VCR Gemstone 2307 P

Herd Sire Prospects –
• VCR Rancher 358 P

8-31-12 M826315 AWW: 645 lbs. YWR: 103
Sire: HC Rhinestone 8355 P
Dam: Paul 9803 x Duke x Wind

2-22-13 M835210 AWW/R: 655/103
Sire: Schurrtop HCR Rancher
Dam: Duke 914 x Mac 2244

8 calves WWR: 105.1 +14 milk

6 calves WWR:106.9 +19 milk

• VCR Gemstone 2370 P

• VCR Sir INXS 369P

9-24-12 M829874 AWW: 645 lbs.
Sire: HC Rhinestone 8355 P
Dam: Mac 2244 x YL13

2-24-13 M833105 BW: 80 lbs. AWW/R: 762/120
Sire: CCC Max INXS 912 Pld
Dam: Thundering Wind x Vision 4246

Proven Producer — 16 calves!
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Performance and Quality

Bull Sale

• 1:30 pm CT
January 31st
Saturday

Selling-

Kist Livestock Auction, Mandan ND

45- Yearling Charolais Bulls
AI sired by some of the best and
most exciting bulls of the breed!

20-

Coming Two-Year-Old Charolais Bulls
Several AI sired and ready for heavy service!

25- Yearling Angus Bulls

Strong Performance and Maternal with
build-in calving ease!

Long Distance 9001

+50 YW EPD

South Dakota Showplace

Wednesday, February 12 — Watertown, S.D.
Herd Sire Prospects –
• VCR Dakota Vision 3240 P
1-27-13 M836083 AWW/R: 758/112
Sire: WCR Sir Vision 4246 P
Dam: INXS 912 x Mac IV 161
+13 Milk EPD

• VCR Gemstone 308P
2-3-13 M833082 AWW/R: 764/120
Sire: HC Rhinestone 8355 P
Dam: Tradition x Prime Cut

Bulls with
Balance &
Predictability!

We also have quality performance
polled bulls on test available at
private treaty.

-5.1 BW EPD

CML Razr
Charolais Sires:
LT Long Distance
WR Wrangler
LT Ledger
Sparrows Sanchez
CML Razr
TR PZC Rapid Fire
LT Bridger
LT Renew
DCR Morton
JLS Cattle Business

LT Ledger
Angus Sires:

TC Aberdeen
Conealy Thunder
Conealy Earnan
SAV Priority
Sitz Upward
SydGen C-C&7

e at
Watch sale liv om
n.c
www.dvauctio

HC Rhinestone 8355 Pld

Selling 3 sons of “the Balanced Outcross”
Top 30% WW • 3% Milk • 20% REA • 8% MB

Vedvei Charolais

Sparrows Sanchez
Jan L. & Sally Severance
28200 254th St SW
Ryder, ND 58779
701-758-2478 Cell 701-720-2893
email: maizi@rtc.coop

Alan & Deb Vedvei
44213 204th St. • Lake Preston, South Dakota 57249
(605) 847-4529 • vedveicharolais@gmail.com

www.vedveicharolais.com

2000 AICA Seedstock Producer of the Year

view catalog online at

s

Stop by the ranch or
give us a call!

WR Wrangler

www.severanceranch.com
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Traits that Pay in the Feedyard
By John Maday
Updated: March 26, 2013
Reprinted with permission from Drovers/CattleNetwork

We often hear that finished weight
brings home the green in cattle feeding,
and it is true that heavier carcasses earn
a bigger check. But what it takes to get
cattle to those weights can make an even
bigger difference in profitability, says
Decatur County Feed Yard owner and
manager Warren Weibert.
For years, Decatur County Feed Yard
(DCFY) has managed and tracked cattle
individually, analyzed data and shared
results with ranchers. They recently conducted an economic analysis of 185,000
cattle finished at the facility to evaluate the
drivers of profitability, using a corn price
of $6 per bushel to equalize feed costs
over several years. In their analysis, they
found feed efficiency is the top profit driver, accounting for 43 percent of the differences in profitability between cattle. Grid
value follows closely at 39 percent and
carcass weight accounts for 18 percent.
Speaking to ranchers during a seminar
preceding the Leachman Cattle of Colorado bull sale, Weibert noted that 80 percent
of finished cattle in Texas and Kansas now
sell on carcass-based grids. Ranchers who
finish their calves need to know what type
of grid they market to, and select genetics
accordingly.
Seasonality plays a significant role in
feeding profits, Weibert points out, and
ranchers who retain ownership should
work with their feedyard to target the best
seasonal markets and manage the cattle

accordingly. DCFY data show steer and
heifer profitability reaching an annual
peak during March, April and May, usually around April 15. Returns decline into
the summer as prices weaken, typically

Ranchers who have selected for high quality grade might target their slaughter dates
during a time when the Choice-Select
spread widens, while those with cattle big
on muscle but producing lower percentage

reaching a low point in August. Prices and
profits typically reach a second, smaller
peak in October and November.
The Choice-Select spread also follows
seasonal patterns, typically reaching its
narrowest level during the early spring.
Over the past few weeks, for example,
there has been little difference between
Choice and Select boxed beef prices and at
times, Select prices have averaged slightly
higher than Choice. The spread usually is
widest around November and December.

of Choice carcasses could market into a
window when Select carcasses sell close to
Choice. USDA’s National Daily Cattle and
Beef Summary includes a chart showing
annual trends in the Choice-Select spread.
Weibert is a proponent of retained ownership as a means for producers to pursue
improvements and get paid for the value
they build into their cattle. Many ranchers,
he says, have very little reliable information on how their calves perform after
leaving the ranch. He recommends finish-

Three Lessons from a Greenpeace Dropout
By Jamie Purfeerst
Nov. 19, 2013
Reprinted with permission from BEEF and
www.BeefMagazine.com

A founder of an extremist environmental
group isn’t the typical agriculture conference’s agenda highlight. Nevertheless,
earlier this month at the Minnesota AgriGrowth Council Conference in Minneapolis, Patrick Moore, a PhD who was once
smack dab in the middle of the radical environmental crusade, captivated producers
and agribusiness leaders as he shared his
sensible approach to environmentalism.
Moore’s story starts during the height
of the tension surrounding the Cold War,
Vietnam War and, as he says, “the threat of
all-out nuclear war.” In the late 1960s, the
ecology PhD student joined a small group
of activists in planning a voyage across

the North Pacific to protest U.S. hydrogen
bomb testing in Alaska. Their success
proved that a “ragtag bunch” could gain
huge amounts of public attention and
change the course of history. From there,
Greenpeace was born. By the mid 1980s,
his small group, which had its inception
in a church basement, had grown into a
powerful organization with offices around
the world and attracting $100 million in
donations annually.
At that point, Moore says he decided he
needed a change.
“I had been against at least three or four
things every day of my life for 15 years.
I decided it was time to figure out what I
was in favor of,” the former Greenpeace
president explained. “There is no getting
away from the fact that 7 billion people
wake up every morning on this planet with

ing at least a portion of your calf crop and
working with a feedyard that will share
useful data. Those data should help you set
a baseline for genetic improvements.
Wide variation in performance and carcass value tends to limit returns from pens
of cattle, Weibert says. For illustration, he
presented actual closeout data from a pen
of 76 steers. Steers in the top 20 percent of
the pen gained an average of 4 pounds per
day, converting feed at 5.3 pounds of feed
per pound of gain and produced carcasses
averaging 882 pounds. Total cost of gain
averaged $63 per hundredweight and net
returns averaged $253 per head.
Steers in the bottom 20 percent of the
pen gained an average of 3.6 pounds per
day, converting feed at 5.6 pounds of feed
per pound of gain and produced carcasses
averaging 743 pounds. Total cost of gain
averaged $68 per hundredweight and net
returns averaged $59 per head. The spread
in net returns between the top steer and
bottom steer in the pen was nearly $370.
Genetic improvements based on feedyard data can make a significant difference
over a relatively short time. Weibert cites
one of his ranch customers who changed
his bull battery, from one year to the next,
and sent his yearlings to the feedyard
weighing 93 pounds more. Average daily
gains improved by 0.9 pounds and out
weights improved by 49 pounds with
28 fewer days on feed. Grid values also
improved and the rancher improved
returns by $70 on the ranch and $75 at
the feedyard and on the rail, for a total
of $145 per head.

Progressive Pooling
(Continued from page 16)

real needs for food, energy and materials.
I found that my Greenpeace, which had
begun as a humanitarian organization
trying to prevent all-out nuclear war, had
drifted into a position where we described
humans as the enemy of the earth.”
That was Moore’s preface to an excellent discussion he led with producers and
agribusiness experts during the Minneapolis meeting. Here are three of my top
takeaways from that discussion:
The extreme environmental movement
is anti-human. Detractors of groups like
Greenpeace have been to known to label
such “extreme environmentalists” a few
different things, but Moore’s definition
hit the closest to home to me. Moore says
environmental extremism is anti-business,
anti-capitalism, anti-science,
(Continued on page 20)

Kempfer says criteria like this shouldn’t
discourage producers who may not have
this type of information. “I think there
are a lot of opportunities for people who
don’t have that base.” He says this was a
key point for FHB members, because they
wanted to show that they, like others within Florida, are working hard to help their
state overcome its feeder calf reputation
hurdle. “It’s amazing the breeders down
here who are really trying to improve their
herds,” he says.
The founding members for Florida
Heritage Beef are Ru-Mar, Inc., Walpole
Land and Cattle Co., Kempfer Cattle Co.,
Kenansville Cattle Co., Russell Cattle
Management, LLC, Williamson Cattle
Co., Lykes Bros. Inc., and Buck Island
Ranch. Visit www.FloridaHeritageBeef.
com for more information.
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WANTED: Profit-Minded Producers...
To Beef Up Your Calf Crop...

C harolais
C
ardinal

www.cardinalcharolais.com

Annual Production Sale

Friday, April 11, 2014
Selling at the Ranch:

100 “Sandhill Bred” Bulls

...

Performance, Ultrasound, DNA, & Fertility Tested

30 Blk & BWF 1st Calf Heifer Pairs
with Cardinal Charolais Sired Calves at side

Ranch: (970) 847-3345
Pat: (970) 380-1355
Luan: (970) 380-1725
15488 County Road 57
Hillrose, Colorado 80733
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Three Lessons…
(Continued from page 18)

anti-technology, anti-trade, anti-globalization and, in the end, “just plain anti-civilization.” They do this, he says, all while
flying around the world connected via the
latest tablet and smartphone. It’s all a little
too ironic and, unfortunately, the media
buys into this anti-human agenda.
Too many people wake up hungry each
day. Technology will be the only way
we can solve this. Moore’s most recent
endeavor isn’t winning him back any
buddies from his Greenpeace days. Currently, he is actively involved in the Allow
Golden Rice Now campaign and vows
to help get the technology off the ground
across the world. If you aren’t familiar
with Golden Rice, it is a plant that has
been genetically modified (GM) to contain
beta-carotene, the source of Vitamin A.
Millions of people around the world are
currently facing a deficiency of Vitamin
A, and clinical trials have shown that this
technology could substantially prevent
deaths and issues related to the micro-nutrient deficiency.
To most who are comfortable with GM
foods, Golden Rice seems like the answer
to a much larger problem of malnutrition
across the world. However, it has yet to
gain traction because of severe opposition
from groups like Greenpeace. It is such
opposition that drives Moore to accuse
Greenpeace of committing a crime against
humanity. When technology benefits both
humans and our environmental efficiency,
he says we must utilize it.
A sensible environmentalist would look
more like a farmer or rancher than a radical environmental activist. Moore closed
his presentation with his definition of a
sensible environmentalist.
A sensible environmentalist would:
• Grow more trees and use more wood.
• Choose hydroelectric power where it
is available.
• Choose nuclear energy over coal for
electricity production.
• Use geothermal heat pumps in most
buildings.
• Develop cost-effective technologies
that require less fossil fuel.
• Use genetic science to improve food
security & reduce methane.
• Not ban useful chemicals unless there
is evidence of harm.
• Embrace aquaculture as a sustainable
industry.
• View climate change as natural and
not catastrophic.
• Recognize that poverty is the worst
environmental problem.

Blach: Bright Outlook for 2014 and Beyond
By John Maday
Updated: Dec. 17, 2013
Reprinted with permission from Drovers/CattleNetwork

This year brought record prices for beef,
calves and finished cattle, and 2014 promises continued success, particularly for
cow-calf producers. That was one
of the key messages when CattleFax president and CEO Randy
Blach addressed a group of veterinarians at a “Prevention Works”
conference hosted by Boehringer
Ingelheim Vetmedica, Inc.
Continued short supplies of
cattle, growing international beef
demand and a more favorable outlook for input costs all contribute
to industry optimism as we head
into 2014.
Blach says corn production
finally has caught up with the
extra demand from ethanol, and
CattleFax projects corn prices to
range from $3.50 to $5.50 per bushel over
the next two years. Lower corn prices will
bring feedyard cost of gain to much more
manageable levels. Corn at $9 per bushel
translates to cost of gain around $1.40
per pound, he says, while $5 corn brings
cost of gain to around $0.80 and $3 corn
reduces the cost to about $0.50 per pound.
Lower cost of gain creates more competition for feeder cattle, with a positive effect
on calf prices.
Blach also notes the U.S. traditionally
has been a major player in global corn
trade, accounting for 65 to 70 percent of
corn exports. Currently, we account for
around 20 percent of corn exports as other
countries become more competitive. Looking forward, Blach says we will export

Denver & NWSS…
(Continued from page 2)

begin promptly at 9:00 AM, Saturday,
January 18th. Sunday, January 19th, 85
heifers will compete in the Junior Show on
The Hill. The National Charolais Sale will
• Not kill or capture whales or dolphins,
ever.
While we might not all agree with
everything Moore professes, I think we
can agree that his approach to sensible
environmentalism is a step in the right direction—which is the point of Moore’s engagement and environmental efforts. The
ex-Greenpeace activist believes we need to

more of our corn and soy in the form of
animal proteins including meat and dairy
products.
Other Key Points from Blach’s
Presentation Include:
• U.S. cow and bull slaughter are down
20 percent since August, and down

about 3.3 percent year to date. Assuming adequate moisture in key areas,
commercial cow slaughter will post
further declines of about 8 percent in
2014 and 9 percent in 2015 as herds
begin rebuilding.
• China has dramatically increased its
beef imports, primarily from Australia. While U.S. beef remains locked
out of the Chinese market, that demand opens up opportunities for U.S.
beef in other markets.
• Heifer retention is likely to increase
in the United States over the next
few years as producers move into a
gradual expansion mode. CattleFax
expects a year-over-year increase in
heifer retention of about 140,000 head

in 2014.
• While the U.S. beef herd has contracted since 1996, dairy cow numbers
have been fairly stable, resulting in a
larger percentage of U.S. beef production coming from dairy breed cattle.
• In 1997, about 25 percent of U.S.
dairies had 500 or more cows.
Now dairies of that size account
for about 60 percent of the total
as the number of small operations declines.
• Profitability has returned to
dairy operations and the trend
should continue into 2014.
• U.S. steer and heifer slaughter
will post declines of 300,000,
600,000 and 700,000 head
during 2013, 2014 and 2015
respectively due to reductions in
the cow herd and more heifers
remaining on ranches for breeding purposes.
• Beef demand will post a 2 to
3 percent increase this year and
CattleFax expects another small
increase in 2014.
• Prices for 550-pound steers will average around $165 per hundredweight
this year and $185 next year.
• Cow-calf producers will earn average
profits of around $280 per head in
2014, with low cost producers topping
that average by $150 or more.
• Fed cattle will average about $126 per
hundredweight this year and $130 in
2014. In spite of high selling prices,
cattle feeders have lost an average of
$75 per head this year. They recently
have shifted to moderate profitability,
and profits should continue at least
through the first quarter of 2014.

feature 27 lots of the Charolais breed’s
most powerful genetics. The sale will
begin at 2:30 PM, Sunday afternoon. Two
hundred fifty four entries will compete in
the 45th National Show, Monday, January
20th at 8:00 AM sharp.
Be sure to stop by the AICA hospitality

tent where the coffee pot is always on. The
NWSS is a perfect opportunity to start out
the New Year by reconnecting with old
friends and customers as well as promoting your brand to a positive and educated
audience. We hope to see you there!

find a consensus on competing efforts, and
work toward compromise for the greater
good of the environment and mankind.
Compromise, however, is a little hard
to come by these days, so perhaps that’s
actually the bigger lesson in all of this.
Reaching across the aisle, or the farm gate,
or the conference table, to find a sensible
middle ground will result in a lot more

good than an extreme viewpoint on either
side.
And that’s a lesson that stretches far
beyond the scope of environmentalism.
To learn more about Moore, read his
book Confessions of a Greenpeace Dropout: The Making of a Sensible Environmentalist.
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Beef Quality Assurance
(Continued from page 14)

By adhering to BQA guidelines, you’re
safeguarding beef.”
The Kempfers strive to raise moderate
framed cattle with growth, muscle and
doability. They’ve continued to make
changes and improve through quality
genetics, individual recordkeeping, good
mineral and herd health programs and
forage management.
“No matter how good your cattle may
be or how good a job you’re doing, there’s
going to be a way to improve somewhere,
and it’s important to not become complacent with what you’re doing,” George
says.
“We make a living off of the cattle,”
Henry relays, “and if we don’t treat them
right and take care of them, they’re not
going to produce for us to their maximum
potential.”
Reed adds, “It’s an honor to be able to
receive this award. It’s something we’ve
worked for; everything we do, we try to
do it right and the correct way. It’s just
something the whole family should be
very proud of, which we are.”

to-face meetings in cooperation with state
cattlemen’s groups. Or, there is a national
online BQA program, available in both
English and Spanish, at www.AnimalCareTraining.org.
A series of 10-15 audiovisual training
modules, five to seven minutes in length,
cover topics such as animal husbandry,
animal welfare, environmental stewardship and food safety practices. Successful
completion of a series of these modules
leads to BQA certification, complete with
an electronically mailed certificate.
Thomson points out that the BQA
programs are basically at a very low or no
cost to producers through their investment
in the Beef Checkoff.
“The No. 1 reason to use Beef Quality
Assurance is so that we understand we
are doing the best that we can to produce
a wholesome, safe food supply and are
humanely raising our cattle as we produce
that beef for our consumers,” he summarizes.
4.917x2.625 bw A-Edge:4.917x2.625 bw A-Edge

Become BQA Certified
Education and certification for today’s
BQA program is offered in all 50 states to
producers and veterinarians through face-

12/22/08

2:20 PM
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Participants may enroll by contacting
Marilou Wegner, AmericanInternational Charolais Association,
e-mail mwegner@charolaisusa.com
or 816-464-5977,
ext. 400.

There are lots of ways to make
money with Charolais genetics.

we just made it

Bina Charolais 19th Annual

Powerhouse Bull Sale
February 18, 2014 • 1:30 p.m.
Jamestown Livestock, Jamestown ND

Selling 30 High Performance Charolais Bulls
Reference Sires: LVB First Class 9026,
M6 Gridmaker 104, Keys Tenacious 166S,
LT Long Distance 9001ET, LT Bluegrass 4017P, LT
Assertion 1277P, LVB Luck of the Draw L306, LVB
MoneyTalks L103, TR Mr Fire Water 5792RET
Red Factor Reference Sires: LVB Code Red 0094,
Pro Char Clyde 79T, LVB Redman 1021,
Hopewell Willis 806U

Lane & Vicki Bina Family
11168 60th. St. NE, Lawton ND 58345
(701)655-3598 Cell(701)351-3298
binachar@polarcomm.com
Kyle & Denae (Bina) Stern Cell: 605-237-0526

Bulls like these sell.
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31st Annual Production Sale
Friday, January 31, 2014 • 1:00 p.m. MST
HEATED SALE FACILITY AT THE RANCH
3 Miles west, 1 ½ miles north & ½ mile east of Bowman, ND

Selling 70 Yearling Bulls

AI Sires:
M6 Grid Maker 104P
EC No Doubt 2022
WDZ Firemaker 6062 Pld
WR Wrangler W601 Pld
HC Stash 0383 Pld
HC California Blend 0227

SCC PV731 56Y Pld

EC Without a Doubt 3023 Pld

Herd Sires:
RCB Dakota Spur S022 Pld • EC Without a Doubt 3023 Pld
WCR Sir Vision 760 Pld • SCR Sir Spur 944 Pld
HC California Blend 0202 Pld • HC California Blend 0227 Pld
SCC Pro 38X Pld • SCC 145R 36W Pld • SCC PV731 56Y Pld

JAY and SUSAN SOREIDE

Joy, Zach, Kaylee, Casey and Johnny Kinsey
8307 149th Ave. SW • Bowman, ND 58623

(701)523-5355 or Cell (701) 523-1323
soreidecharolais@ndsupernet.com
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more pounds at weaning!
more pounds at yearling!
Data from the Spring 2012 Across-Breed EPD Genetic Trends presented
at the Beef Improvement Federation documents Charolais and
Charolais-influenced genetics lead all major breeds compared for both
weaning and yearling weights. In fact, Charolais cattle were proven to
excel at adding more pounds at weaning and yearling.
Every beef producer knows profitability starts with more pounds.

More pounds. More profits.
Simple math.
Increased Red Meat Yield
Optimum Growth ■ Moderate Stature
Hybrid Vigor ■ Consistent Breed Identity
Reproductive Efficiency ■ Docility
AMERICAN-INTERNATIONAL CHAROLAIS ASSOCIATION
11700 NW Plaza Circle ■ Kansas City, Missouri 64153
816.464.5977 ■ Fax: 816.464.5759

www.charolaisusa.com
© American-International Charolais Association 2014
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Beef Genetics

3-year guarantee on feet & semen
1-year guarantee on nearly everything
Fertility checked by 13 months
Athletic, never fattened
Free delivery nationwide
Virgin bulls only, BVD tested
Grown in heat, humidity, no shade
Carcass, real harvest data
Good foot shape, sound
Mid-frame, soggy, thick
Super disposition
AI-sired only!
Slick hair
Marketing assistance...make us prove it!
3 to 4 generations proven calving ease
Most bulls top 25% yearling wt EPDs

Megan, Lori & Galen Fink
15523 Tuttle Creek Blvd., Randolph, Kansas 66554, Phone/Fax: 785-293-5106
Galen’s cell: 785-532-9936
Lori’s cell: 785-532-8171
Megan’s cell: 785-410-5559
Website: www.finkbeefgenetics.com
Email: finkbull1@twinvalley.net
Commercial Services Representatives
Barrett Broadie: 620-635-6128
Gene Barrett: 785-224-8509

