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“The shiniest marketing message 
will only work in the short term 
without a beef animal that has 

value throughout a very complex 
supply chain. ”
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CHAROLAIS

On the Edge Today

Life changes in an instant or gradually, 
sometimes both. Most people don’t think 
twice about jumping out of the pickup, 
flinging open the gate, leaping back into 
the cab, jamming the truck in gear, step-
ping on it, driving through the open gate, 
almost simultaneously slamming on the 
breaks and throwing it in park, jumping 
back out, running for the gate, all before 
the newly weaned calves make their break. 
But for some, this scenario is made much 
more difficult due to injury from an acci-
dent, chronic illness or the effects of age. 
While physical mobility may be hampered 
to some degree, rarely is the love of the 
lifestyle or the need for the fulfillment, 
which only agriculture can engender.

This is where Kansas AgrAbility, and 
programs in 20 other states across the 
country, find their purpose. 

We want to help people continue to farm 
as long as they would like to, says Tawnie 
Larson, coordinator for the Kansas AgrA-
bility Project at Kansas State University. 

That is exactly what the program has 
done for the Bolte family. 

“I’ve got MS [multiple sclerosis].
It affects my walking, on my left side, 

mainly,” describes Michael Bolte. 
Mobility and versatility is a must for 

Michael on his wheat, corn, soybean, grain 
sorhum and cow-calf farm. 

The family-run business has been in 
operation for more than 35 years, and 
the day-to-day work is accomplished 
between Michael, Becky, his wife, and 
their son, Marcus. 

“We help them come up with some 
solutions to work safely and work so 

they don’t wear out their body during 
the day, so they can continue to do 
things with their family and the things 

that they enjoy.”
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“This period from calving until the cow 
conceives is the most critical period in a 
cow’s production cycle and minimizing 
this time period is important for several 

reasons.”
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Because of the help provided by AgrA-
bility, Becky says, “Mike is still able to 
be involved in farming, since that is his 
first love.”

Project Purpose
“Our main focus at Kansas AgrAbility 

is to work with farmers, ranchers, employ-
ees and families involved in agriculture,” 
explains Larson. “Our client majority is 
someone that has some type of limitation 
that’s keeping them from doing what they 
want to do in the phase and manner that 
they can continue to do it as long as they 
would like to. It can be a physical or a 
cognitive disability. It could be a chronic 
health condition like MS or spina bifida. It 
could be a traumatic brain injury or spinal 
cord injury, as well as basic mobility.”

While their clients’ ability to get the 
crop in at the end of the year is a goal for 
AgrAbility, it’s not the only goal. The 
project realizes lifestyle continues after the 
tractor shuts down. 

“We help them come up with some 
solutions to work safely and work so 
they don’t wear out their body during the 
day, so they can continue to do things 
with their family and the things that they 
enjoy,” Larson says. “We want them to 
continue to farm, but we also want them to 
be able to go to their grandkid’s basketball 
game at night.”

During the past year, Kansas AgrAbility 
has served 90 clients. Of those 90, 37% 
were women and 63% men. The average 
client age is 54; 24% are between 7-20 

(continued on page 6)

Ag engineering students design a skid steer attachment that removes net  
wrap and unrolls the bale without the operator exiting the vehicle.   
Source: Kansas State University Libraries

Although a person’s circumstances and abilities may change, 
their dreams don’t have to.
By Paige Nelson
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By J. Neil Orth
AICA Executive Vice President

Being Present and Engaged
There are as many marketing philoso-

phies as there are philosophers. Product 
life cycles, supply and demand, advertis-
ing, brand messaging, customer satis-
faction, and top of mind awareness, all 
profess to convince the consumer with a 
better message.

The beef business is a little bit different. 
We definitely appreciate good marketing, 
attractive ads, good photography, messag-
es are important and customer satisfaction 
keeps a loyal commercial producer coming 
back for generations. But, in the beef busi-
ness, often we need to simply be present 
and engaged with our contemporaries. The 
shiniest marketing message will only work 
in the short term without a beef animal 
that has value throughout a very complex 
supply chain. 

The first quarter of each year provides 
ample opportunity for your breed associ-
ation and staff to show up and be present. 
Our Charolais families across the country 
work, day in and day out, over generations 
to continually making improvements to 
their cow herds. They reinvest in their 
family owned operations, hoping to make 
it sustainable for the next generation. Our 
Charolais families are present and partici-
pate in state and national associations and 
organizations to be better informed and 
make a difference. 

One of the most important roles of the 
American-International Charolais Associ-
ation is to represent our members and be a 
positive public face on behalf of the breed. 
The AICA hospitality tent in the yards at 
the National Western Stock Show has be-
come a busy gathering spot over the years. 
Manned by the AICA staff, the tent is 
always warm and the coffee’s always hot. 
The tent has become a welcome respite for 
beef producers of all breeds to gather, re-
connect and renew relationships. We were 
present and engaged with our peers.

The National Beef Cattlemen’s As-
sociation, the largest gathering of beef 

producers in America, didn’t disappoint 
recently in San Antonio, Texas. This 
year’s attendance, more than 9,000 cattle 
producers and allied partners, was one of 
the largest on record. The trade show that 
accompanies the convention grows larger 
each year, with a waiting list of producers, 
cattle feeders, pharmaceuticals, corpora-
tions and implement manufacturers trying 
to directly connect with industry decision 
makers. 

AICA was a trade show exhibitor at 
NCBA and took advantage of every oppor-
tunity to showcase Charolais. We unveiled 
a new promotional campaign and dis-
play materials. AICA staff member, Colt 
Keffer, was interviewed for a follow-up, 
onsite interview with Working Ranch 
Radio, promoting the advantages of Cha-
rolais genetics. Colt also interviewed Max 
Martin, commercial cow-calf producer 
from Loving, Texas. Max is a progressive 
beef producer that places a lot of value in 
Charolais genetics in his operation. Cha-
rolais breeders participated in meetings 
throughout the convention that ultimately 
will determine the future direction of the 
beef industry. Again, we are present and 
engaging with our industry peers.

The AICA staff are on the road every 
day promoting the Charolais breed and the 

beef industry. Each person is an industry 
professional carrying a positive message. 
By the time we get to the finish line of a 
busy spring season, collectively, the field 
staff will have been present and engaged 
in more than 150 livestock shows and 
sales, actively promoting the breed on 
behalf of every family under the big Cha-
rolais umbrella.

The first NCBA Beef Quality Audit, 
published in 1985, sent a shocking signal 
across the industry. The audit told us the 
consumer was dissatisfied with the quali-
ty of beef. The survey essentially told us 
the marketing message didn’t matter and 
the beef industry needed to do better and 
find ways to improve the quality of the 
product showing up in the supermarket 
meat case. Our industry’s investment in 
research set the beef business on a path 
that has resulted in a quarter century of 
paradigm-shifting improvements in beef 
quality, as well as how we manage live 
cattle. This arduous, sometimes rocky, 
process has also helped us to create an 
industry message based on facts about 
the health, safety, affordability, quality 
and eating satisfaction of beef.

Progress doesn’t happen in a vacuum. 
The Charolais breed is more relevant 
today than ever because of breeders and 
commercial producers that have been and 
are willing to be present and engaged 
with peers and industry thought lead-
ers. The breed continues to be relevant 
because it contributes greatly to the 
production of a profitable calf and quality 
beef. The breed is relevant today because 
registered and commercial producers 
using Charolais genetics bought in to the 
concept of adding value throughout the 
supply chain. 

Today, marketing the Charolais breed 
is quantifiable because the message is 
firmly rooted in what the breed does best. 
We simply use new marketing materials 
to start the conversation. 
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Powerful •  Mature •  Easy Traveling •  Stout •  Polled

44601 Valley View Road
Polson, Montana 59860

Ranch located 50 miles north 
of Missoula, Montana

185185
TWO-YEAR-OLD

BULLSBULLS
52nd Annual Bull Sale

March 28, 2020
TO REQUEST A CATALOG:

T.E. “Buddy” Westphal
Call or Text 

cell: (406) 270-0222 
email: buddy@vvcrbulls.com

Visit our Website:
www.vvcrbulls.com

AUCTIONEER: 
Rick Machado

(805) 501-3210

FREE DELIVERY
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Nutrition is key to managing the 
postpartum interval.

By Wes Ishmael

Right now, just before and just after 
calving, many cow-calf producers have the 
opportunity to critically impact profit-cen-
tric factors, such as cow costs, weaning 
weights and the percent calf crop.

“This period from calving until the cow 
conceives is the most critical period in a 
cow’s production cycle and minimizing 
this time period is important for several 
reasons,” says Rick Funston, beef cattle 
reproductive physiologist at the West 
Central Research and Extension Center at 
North Platte, Nebraska.

For one thing, Funston explains ear-
ly-cycling cows have more chances of 
getting bred during a limited breeding 
season, leading to higher conception rates 
than cows that cycle later. Plus, all else 
being equal—genetics, dam age, nutrition 
and such—cows conceiving early in the 
breeding season will have older, heavi-
er-weaning calves that are more uniform.

“Previous data from the Integrated 
Resource Management program evaluated 
characteristics of a profitable beef cow-
calf operation and found that ranches with 

Hit the Moving Target
a high percent of calves born early in the 
operation’s calving period were more prof-
itable,” Funston says. “This doesn’t mean 
calving early in the year, necessarily, but 
at whatever time a producer has chosen 
for calving; those who have a higher per-
cent born early in their calving period are 
more profitable.”

Of the numerous factors affecting 
how soon cows will cycle after calving, 
Funston says nutrition is the easiest way to 
shorten the postpartum period.

“Nutrition demands increase greatly 
in late gestation and even more in early 
lactation,” Funston explains. “Reproduc-
tion is of very low priority when nutrient 
partitioning is considered and that is why 
cows in thin body condition often don’t 
rebreed.”

Heading into calving, Dale Blasi, Exten-
sion beef cattle specialist at Kansas State 
University (KSU) explains mature cows 
should have a body condition score (BCS) 
of 5. It should be 6 for first and second 
calvers.

As producers know, and Blasi explains, 
hard-won body condition can virtually 
melt away from cows, given the right set 
of circumstances.

“We never know what Mother Nature 
is going to do a month or two from now. 

Better body condition gives you more 
flexibility,” Blasi says.

Incidentally, rather than squander dollars 
and efficiency trying to increase the entire 
herd’s body condition, Funston suggests 
sorting cows by BCS and feeding them 
accordingly.

Matching Winter Nutrition to  
Cow Needs

“The cow’s nutrient requirements are 
in a constant state of change as she cycles 
through the different stages of production. 
At the same time, the grazed forage base is 
in a constant state of change,” says David 
Lalman, a beef cattle specialist at Oklaho-
ma State University (OSU). “Stockpiled, 
senescent winter forage may have ample 
leaf material with moderate digestibility in 
November. However, as the winter season 
progresses, precipitation, grazing, freezing 
and thawing all have the effect of gradual-
ly reducing grazed forage quality available 
to the cattle. Therefore, a key consid-
eration is designing a supplementation 
program that is inexpensive, convenient, 
fills the nutrient gaps, and can be easily 
adjusted to hit the moving targets.”

Blasi adds that forage quality is also 
a function of stocking rate, especially if 
cows are grazing crop residue.

According to Funston, energy appears to 
be the nutrient that most affects reproduc-
tive performance; increasing the diet’s 
energy density can enhance reproduc-
tive performance. Some research shows 
supplemental fat may have such an effect 
because it is a concentrated energy source. 
Most benefit in fat supplementation has 
been shown prior to calving and should 
only be considered when it is of compa-
rable cost on a unit of protein and energy 
basis as other supplements.

Funston cautions that care must be taken 
to avoid feeding nutrients in excess. Pro-
tein serves as a prime example.

On one hand, Blasi says, “Make sure 
you don’t short them on protein require-
ments. It helps maximize the digestibili-
ty of low-quality forage, besides  
its importance to the neonate and  
colostrum quality.”

On the other, Funston explains research 
has shown excess protein can be detrimen-
tal to reproductive performance in cattle 
because of increased urea content in the 
reproductive tract, which appears to be 
detrimental to embryonic development. 

Likewise, Blasi notes, “If you’re using a 
lot of byproduct-based feeds, like distillers 

(Continued on page 10)

Majestic Fire

Richard Zeisler
90455 476th Ave • Butte, NE 68722

402-775-2569 • 402-336-8881

Mark Zeisler
402-340-1032

Jesse Zeisler
402-340-6029

Jon Zeisler
402-340-6824

Call for more information or to request a catalog —Call for more information or to request a catalog —

EISLER CHAROLAISEISLER CHAROLAIS
32nd Annual Sale32nd Annual SaleZZ

Zeisler Charolais Zeisler Charolais 
Bulls Bulls 

in the Rough, in the Rough, 
No fancy Stuff, No fancy Stuff, 
Just real world Just real world 

TOUGH. TOUGH. 

March 20, 2020
Friday at 1:00 p.m. CST • At the ranch • Butte, Nebraska

Seven Miles west of Butte on Hwy. 12 then 1 1/2 miles north.

50 
Stout Bulls can be seen anytime at the ranch

SIRES INCLUDE: 
 Renn Han Solo 5262 C, WCR Sir Bigben 372, 

Renn Skywalker 5211C P, SCC Ledger 23D Pld, 
RZ Thunder Rider C159P, RZ Sir Ben C57 P, 

RZ Thunder Valley D213P
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HORSE   CREEK  CHAROLAIS 

ANNUAL

March 31, 2020 • 12 Noon

Bull Sale
SELLING— 

33 Performance Tested and Guaranteed 
Yearling Charolais Bulls

10 Black Angus cross 2 Year Old Heifer Pairs with 
Charolais Calves at Side

10 Red Angus cross 2 Year Old Heifer Pairs 
with Charolais Calves at Side

FOR MORE INFORMATION:
HORSE CREEK CHAROLAIS
Chris • 719 468 8100 
Ranch  • 719-853-6529 
Malinda • 719-980-2852
horsecreekcharolais@gmail.com
www.horsecreekcharolais.com 

WINTER LIVESTOCK,  30425 US-50, La Junta, CO 81050

Facebook — @horsecreekcharolais 

HCCR HIGH NOON 931G PLD
M932293  BD: 1/9/2019  BW: 87  AWW: 770  AYW: 1,200
CE: 9.1  BW: 1.1  WW: 38.2  YW: 73.9  Milk: 0.6  TSI: 218.62

HCCR KNOCKOUT 932G PLD
M932294   BD: 1/9/2019  BW: 77  AWW: 740  AYW: 1,177
CE: 12.5  BW: -0.8  WW: 39.1  YW: 64.6  Milk: 6  TSI: 212.19

HCCR COWTOWN 956G PLD
M932278  BD: 2/27/2019  BW: 87  AWW: 797  AYW: 1,335
CE: 9.4  BW: -0.5  WW: 34.1  YW: 62.5  Milk: 13.1  TSI: 209.97

HCCR KNOCKOUT 937G PLD
M932288  BD: 1/11/2019  BW: 89  AWW: 757  AYW: 1,287
CE: 8.4  BW: 1.5  WW: 40.9  YW: 69.9  Milk: 1.5  TSI: 212.41
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When Farming…
(continued from page 1)

years old, 11% are between 21 and 40, 
9% are between 41 and 60, 56% are 61 
and older. Fifty-two percent are in field 
crops; 20% are in livestock; and 16% are 
in agribusiness. AgrAbility covers all 105 
counties in Kansas and has six access sites 
throughout the state. The United States 
Department of Agriculture-National Insti-
tute of Food and Agriculture funds AgrA-
bility in a competitive grants program. The 
project reapplies every four years.

AgrAbility serves those with physical or 
cognitive limitations, whether those limita-
tions are caused by an accident, age or are 
the result of a chronic condition. 

In Michael’s case, AgrAbility helped 
the family decide to change the lift system 
they were using for him. 

“We used to have a lift on each machine. 
It was run by a winch to bring you up and 
down and I was able to stand up and step 
across it. But I lost my ability to stand, so 
I was having to slide across,” remembers 
Michael. 

“Without AgrAbility’s help, he wouldn’t 
be able to get into the tractor,” notes 
Becky.

Now the family uses a cherry pick-
er-style lift. It has a seat and elevates to 
varying heights. 

professors and students. With the help of 
professors throughout the research and 
development process, the student design 
team modifies or manufactures equipment 
to fit their client’s needs. 

Student engineers are involved from 
the beginning. They meet with the client, 
ascertain needs and work out solutions. 
Once the equipment is designed and 
placed, the students continue to work with 
the farmer. 

“It’s been a great way to have the 
students involved,” says Larson. “It helps 
them think outside the box a little bit, so 
they can use their skills in many different 
ways. If they are in ag, of course, then it’s 
not just all about creating new sprayers 
and tractors, but being able to fabricate 
things to help people individually.” 

According to “Kansas State University 
Libraries” Winter 2017 issue, in 2017, 
three student ag engineers chose to design 
a net wrap remover for Neal Gugler, who 
is a farmer from southeast of Chapman, 
Kansas, and is also a paraplegic. The proj-
ect also served as their senior project. The 
implement attached to Gugler’s skid steer, 
allowing him to pick up a round bale, 
transport it to the field, cut and gather 
the net wrap and unroll the bale, without 
exiting the vehicle.

(continued on page 12)

“It will put me in anything I have from 
the skid steer to the combine. We’ve made 
a lot of updates ourselves. Our son is 
very good at repairing or building a lot of 
things that I need,” says Michael. 

Michael is now able to operate the 
farm’s machinery—a huge help—but for 
Becky, the lift means much more. 

“It’s great peace of mind to know that 
he’s safe and I don’t have to constantly 
worry about him,” she admits. “Our son 
has been a godsend because he does a lot 
of the physical labor.”

Process
Once AgrAbility has been contacted and 

is aware of the situation, Larson explains, 
they will perform an onsite visit. 

In the onsite visit, she says, our assistive 
technology ag specialists will observe 
the different places on their property that 
they work. We will then make recommen-
dations and provide them with a written 
report. We review the recommendations 
and resources available with them and 
their family and discuss the next steps.

The Bolte’s application process took 
six months, yet the couple is happy with 
the outcome. “They really tried to do their 
best. They are really good to work with, I 
must say,” the Boltes comment.

AgrAbility does not provide funding 
for any recommended implements or 

devices but is involved in providing ideas 
for funding. 

“We can assist in funding resources. It 
might be through vocational rehabilitation 
or a grant from a foundation that special-
izes in a particular type of injury. There’s 
a multitude of different resources that 
we can try and assist with the application 
process,” notes Larson.

A client wanting to try out a device or 
implement before purchasing has that op-
tion through one of AgrAbility’s partners 
that offers a short-term use program.

Once the devices and/or implements 
are in place, AgrAbility can provide 
training and inspection to ensure proper 
and safe use. 

The project also tries to connect farmers 
to peer groups. 

“We try to set them up so they can get 
to know someone else that is in a similar 
situation to be able to work together and 
have someone to reach out to,” she adds.

If repairs or adjustments need to be 
made, peer groups are helpful, but project 
staff can connect farmers with manufactur-
ers, too. 

Bio and Ag Engineering
When there isn’t an off-the-shelf solu-

tion or a unique situation presents itself, 
AgrAbility mobilizes the Kansas State 
Biological and Agricultural Engineering 

March 24, 2020
34rd Annual Production Sale
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Taylor Stabel Taylor Stabel 
Phone: 620.260.6815Phone: 620.260.6815
tstabel@kcfllc.comtstabel@kcfllc.com

Jim JenningsJim Jennings
Phone: 620.272.2819Phone: 620.272.2819

START TO    
           FINISH.

     It’s the most exciting time of the year – calving 
season. With each new calf producers have seeds 
of hope for improved genetics and greater profits. 
Let Full Circle Cattle Co. help grow these hopes for 
your Charolais-cross calves. We offer custom feeding 
through Kearny County Feeders of Lakin, Kan. With 
the proper management, we want to demonstrate 
to you the nearly unbeatable performance of these 
calves in the feeding sector.

     The value of Charolais genetics in the feedyard 
was one of the primary factors that prompted us to 
start raising purebred Charolais bulls. We want to do 
more than just sell bulls.  We want to work with our 
customers through the full circle: bulls to calves to 
beef – start to finish.  

   ~ Full Circle Cattle Co.

 
BULLS TO CALVES     
                TO

 BEEF

   THROUGH THE 
          FULL CIRCLE    
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www.schurrtop.com
“Bulls Totally Ultrasounded, Performance, Gain,  Fertility and Carcass Tested”

Marty Schurr  (308) 362-4941  or 4330
Ryan Schurr  (308) 320-4067
Kay Schurr  (308) 569-2520 
Jerry Schurr  (308) 530-9652
e-mail: schurrtop@schurrtop.com
40842 Farnam Road • Farnam, NE 69029Free delivery within 300 miles on bulls > 

$3500 and assistance on all deliveries.
Sure Performance Cattle

I-80

Schurrtop

U
S 

83

Selling Sons of these and other Schurrtop Sires...

Request your sale catalog today or visit 
—

M6 NEW STANDARD 842 P ET
Schurrtop-Owned Multiple Trait Leader.Growth, 
carcass, calving ease. Sons and grandsons sell!

SCHURRTOP EATON CHOICE K717 P   
Next generation of total performance, calving ease 
and carcass merit. 

 

SSCHURRTOP CHURRTOP RRANCHANCH
  Selling: Selling: 200 200 Angus & Charolais Yearling BullsAngus & Charolais Yearling Bulls  

The BEST of NET PROFIT Genetics:The BEST of NET PROFIT Genetics:

Friday, March 27, 20Friday, March 27, 202020••1:00 p.m. CST1:00 p.m. CST
Tri-State LiTri-State Livestockvestock,,    McCook, NEMcCook, NE

40+ years of Feed Efficiency Testing bred in  • 50+ years of Carcass, Gain & Performance Data Utilized
The majority of our sires are RFI or progeny tested for efficiency for generations

100% Schurrtop-sired cattle recently harvested (2,274 head averaged):
• 96% Choice or Higher • 27% Prime • Average Ribeye 14.01” • 2.9 USDA Yield Grade

And they averaged well over $100/head carcass premiums!
You CAN have muscle and marbling! Real World Consistency and Quality

Proud Ranch 
Partner

Watch our Ranch Video at:
www.schurrtop.com

The TOP February and March bulls from 500 head on test!

150 Yearling Bulls • 25 Two-Year-Old Bulls • 25 Registered Angus Heifers
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RAILERAILE
CHAROLAIS & CHAROLAIS & RED ANGUSRED ANGUS OFFERING—

48 Yearling Charolais Bulls
15 Charolais/Red Angus Hybrid Bulls 
(3-18 month old)
16 Red Angus Bulls
Also selling: 
25 heifers – 17 Charolais/Red Angus 
Hybrids & 8 Red Angus

New

Location
Thick, efficient, easy keeping total performance cattle with added cow herd traits 

to add more pounds and net return per acre.  40+ years of performance data.  
15+ years of ultrasound data.  For conscious EPD cattlemen, many bulls are near 

the top end for performance and carcass traits.

Burlington Livestock Exchange Burlington Livestock Exchange 
Burlington, ColoradoBurlington, Colorado

  12:00 PM MT12:00 PM MT

1965 Rd. 7 • St. Francis, KS 67756
Cliff & Judy: 785-332-2794 • 785-332-6084 cell

Tyler Raile (785) 332-0180
railebeef@gmail.com

Raile CharolaisRaile Charolais

FF

Sale animals can be viewed on our website and at DV Auction.com
www.RaileBeef.comwww.RaileBeef.com

RAILE C143 104G
AICA M930163
Sire:  RAILE 5055 C143

RAILE 5052 110G
AICA M930231

SIre:  LT Landmark 5052

Great Disposition 
Fully Guaranteed 
Delivery up to 300 miles

No Creep Feed

Thursday, April 2, 2020Thursday, April 2, 2020

FARMSFamily Farming Since 1937  Family Farming Since 1937  
 Charolais Seedstock Since 1962  Charolais Seedstock Since 1962 

A name you can trust for Performance Tested Charolais and Red Angus Bulls

WAKEFIELDWAKEFIELD

BULL SALE
Saturday, March 28, 2020 • 1 PMSaturday, March 28, 2020 • 1 PM

Dunlap Livestock Auction, Dunlap, IowaDunlap Livestock Auction, Dunlap, Iowa

PERFORMANCE TESTED

New Richland, Minnesota
Kyle, Emily, Lauren & Naomi Wakefield

Larry & Joyce Wakefield • Dan Wakefield

(507) 402-4640  • kylerwakefield@gmail.com

Wakefield Farms
Original Charter Member Minnesota Charolais Association

JWC MARKETING  
WES CHISM  
281-761-5952
JWCHISM@OUTLOOK.COM

Sale Manager:
Auctioneer: Jon Schaben

Contact us for catalog!Contact us for catalog!
www.breedingcattlepage.com/wakefieldfarms

Offering  50 Charolais  
and Red Angus Bulls

WF Patriot 935 P   WF Patriot 935 P   M926065     
DOB: 1-24-19   BW: 91   AWW/R: 735/107     
EPDs  BW 0.5   WW 40   YW 72  Milk 5   TSI 212.07

7HF Outsider 908 PET  7HF Outsider 908 PET   EM933130     
DOB: 3-6-19   BW: 105   AWW/R: 620/ET     
EPDs  CE 10.1  BW -1.3   WW 32   YW 62  Milk -2   TSI 204.33

WF Tioga 910 P   WF Tioga 910 P   M926075     
DOB: 12-25-18   BW: 86   AWW/R: 748/105
EPDs  CE 11.2   BW -1.4   WW 30   YW 56  Milk 16   TSI 205.03

SHR Custom Made 921GSHR Custom Made 921G   RA 4100786     
DOB: 2-16-19   BW: 76   AWW/R: 785/112    
EPDs  BW -0.5   WW 55   YW 83  Milk 26   GM 44

DF Spartan 910DF Spartan 910   RA 4163470     
DOB: 3-29-19   BW: 74   AWW: 663  
EPDs  BW -1.3   WW 68   YW 104  Milk 17  GM 48
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Hit the Moving Target
(Continued from page 4)

grains, you need to take into account the 
phosphorous that’s being delivered, as well 
as the minerals.” 

Arguably, not much has changed when 
it comes to cow nutrition basics, although 
Lalman believes there is growing recog-
nition that winning the battle has as much 
to do with the type of cow. Think here in 
terms of things like cow size and genetic 
potential for milk production. 

“The value of years of experience, along 
with good records, should not be over-
looked,” Lalman says. “For example, here 
in Oklahoma, we have several operations 
that rely primarily on native rangeland 
for winter forage with little to no hay. In 
those systems, the ranchers have been very 
intentional about timing of calving (later...
March and April), type of cow, grazing 
management intended to stockpile forage 
for winter grazing, and a strategic supple-
mentation program. Depending on the year 
(cow condition and forage conditions), 
they might be able to get by with supple-
menting 1 lb. of high-protein (38-40%) 
cake in November, 2 lbs. in December, and 
bump the cattle to 3 lbs. per head per day 
in January and February. Assuming cows 
consistently come through the winter in 
good body condition as calving approach-
es, these systems can be highly successful. 
There are years where more winter energy 
supplement is required. A good example 
would be this last winter where we had 
day after day of cold, wet weather. In years 
like that, these folks would switch to a 
moderate-protein supplement (20-30%) 
and feed more to get the energy to main-
tain body condition.”

A number of free online tools are avail-
able to help balance rations and explore 
alternatives, such as OSU’s Cowculator 
(Beef.OKState.edu) and KSU’s spread-
sheet that evaluates total costs of various 
protein supplementation programs (Ag-
Manager. info/KSU-Cattle-Supplementa-
tion-Cost).

“If a producer is unfamiliar with the for-
age base or the cattle, we encourage them 
to get some forage quality data and run the 
numbers through a ration evaluation pro-
gram. This will give them a great place to 
start,” Lalman says. After that, he explains 
it comes down to being able to see how 
cows are responding and what adjustments 
need to be made. 

“You’ve got to know what’s going into 
your cows,” Blasi says. “Take care of 
calorie and protein requirements and you 

take care of 95% of the winter nutrition 
challenges and then add a solid mineral 
program.” 

With minerals in mind, Blasi cautions 
that consumption is not equivalent to 
quality. 

“Most minerals are formulated to meet 
50% of the cow’s requirements. Make sure 
you’re approximating what their needs 
are,” Blasi says.

Other Management Considerations
Supplementation Frequency
“Smaller packages of protein supple-

ment can be delivered three times or twice 
per week without reducing cow perfor-
mance,” Lalman says. “So if the target 
is the equivalent of 3 lbs. per day and 
feeding interval is three times per week, 
then 7 lbs. could be delivered to the cows 
on Monday, Wednesday and Friday, for 
example.”

“In the fall, when the weather is friend-
lier and the cows’ nutritional needs aren’t 
as high, I’m comfortable with supplement-
ing them every two or three days because 
it saves a lot of indirect costs,” Blasi says. 
“By the third trimester, though, I think 
you need to be delivering supplement and 
looking at them every day.”

Ionophores
Ionophores approved for cows have 

been shown to influence reproductive 
performance during the postpartum period, 
according to Funston. He explains cows 
and first-calf heifers fed an ionophore 
exhibit a shorter post-partum interval, 
provided adequate energy is supplied in 
the diet. The effect appears to be more ev-
ident in less intensely managed herds that 
generally have moderate (60 to 85 days) or 
longer postpartum intervals. 

Estrus Synchronization with Progestins 
It can bring cows into heat but will not 

solve fertility problems, Funston says. 
These products may shorten the postpar-
tum interval, provided all other man-
agement practices are optimum, such as 
nutrition and body condition.

“While these management practices 
can assist in shortening the postpartum 
interval, none will take the place of good 
overall management, beginning with a 
sound herd health program and proper 
nutrition,” Funston explains.

And, as Blasi says, “A little animal 
husbandry goes a long way.”

Reprinted with permission, F&R Livestock 
Resource, Winter 2020.
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WEBER CHAROLAIS 
Annual Bull Sale • Monday, April 6, 2020 • 1:00 PM CST  

& Red Angus& Red Angus

110 Charolais &

video catalog available prior to sale

Dean: 605-491-0185
Tim: 605-491-0986

Todd: 605-491-0301
Jason: 605-491-3832

Ranch: 605-384-3300

Auctioneer: Brad Veurink & Dan Clark      
Sale Broadcast Live at www.dvauction.com

Weber Satellite Ranch, 38667 296th St., Lake Andes, SD 57356

Red Angus, Red SimAngus, 
Charolais x Red Angus Buck-
skin Colored Yearling Bulls  

12 Registered  Yearling Charolais Heifers 
8 Red Angus, Red SimAngus Yearling 

Show Prospect Heifers

For a catalog or more information, 
contact one of these Weber Family 
members:  

Charolais Sires:
WCF Mr Breeze 479 M847854  

WCR Sir Kingsbury 374 M840211  
WCR Sir Kingsbury 116 M804072 
WC Monumental 5524 M882446 
JS Sir Tradition 2214 M822241  
M6 Rock Star 306 ET EM837756 
DCR Mr Casanova C42 M867561 
OW About Time 6049 M873913 

Red Angus Sires:
RED U2 Entourage 282B #3540454 
RED U2 Authority 262C #2585126  
RED U2 Surrender 68Z #1612813 

W /C Lock N Load 4931 D #3982350 
RED U2 Magnum Force 177Y #1509814

HASSEBROOK

FARMSBRUCE & TRACY HASSEBROOK FAMILY
33550 475th Avenue   Genoa, NE 68640
Cell: 402-367-8222   Home: 402-678-2517   

HASSEBROOK
VISITORS ALWAYS WELCOME!

CHAROLAIS

SELLING 50 YEARLINGSELLING 50 YEARLING
CHAROLAIS & COMPOSITE BULLS
CHAROLAIS & COMPOSITE BULLS

COMPLIMENTARY LUNCH
COMPLIMENTARY LUNCH

SUNDAY, APRIL 5 SUNDAY, APRIL 5 PRODUCTION SALE PRODUCTION SALE 2 P.M.  ALBION, NEBRASKA
2 P.M.  ALBION, NEBRASKAALBION LIVESTOCK MARKET
ALBION LIVESTOCK MARKET

CALL FOR A CATALOG!CALL FOR A CATALOG!
CCC WC RESOURCE 417 PCCC WC RESOURCE 417 P

LLTT  PPAATTRRIIOOTT
    44000044  PPLLDD

BROBERG’S MOJO D71BROBERG’S MOJO D71

SSOONNSS  FFRROOMM  TTHHEESSEE  
SSIIRREESS    SSEELLLL!!

RBM LOCK N LOAD E86RBM LOCK N LOAD E86

TOP 1% TSITOP 1% TSI

AADDDDIITTIIOONNAALL  SSIIRREESS  IINNCCLLUUDDEE:: RRBBMM  CCHHAANNGGEERR  BB117700    ||    HHCC  FFRREEEE  RRAANNGGEE  44220011  
  LLTT  LLAANNDDMMAARRKK  55005522  PPLLDD  ||    LLTT  BBLLUUEEGGRRAASSSS  44001177
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When Farming…
(continued from page 6) 

Prior to his engineered skid steer attach-
ment, Gulger was using a utility knife and 
leaning out of the cab to cut the wrap. 

“I think it’s very satisfying for the 
college students to see how they can help 
change someone’s life,” Larson remarks. 

Solutions 
Since the project’s inception in 2002, 

Kansas AgrAbility has enabled hundreds 
of people continue to do what they love: 
farm and ranch.

“Farmers try and rig up things all the 
time and are very inventive, but not always 
safe. They don’t want to spend the money 

“The funding comes to the state, but we 
all work together,” Larson explains.

“Unfortunately, there is always going 
to be a need for the program because, 
as we know, farming is one of the most 
dangerous occupations, so hopefully we 
can continue to be funded and continue 
to help farmers and ranchers and their 
employees, so that they can work as long 
as they choose,” she adds.

In this technological age, future pos-
sibilities are promising. Larson predicts 
the younger generation of farmers will 
eagerly adopt autonomous tractors into 
their operations. Computer technology 
will aid the old and young alike with 
more remote decision-making. Advances 
in adaptive and assistive technology will 
enable farmers to perform ordinary tasks 
for the long term. 

From a family who has worked with 
AgrAbility for the past 10 years, Becky’s 
first piece of advice is: “Don’t be afraid 
to ask for help. That’s the biggest thing. 
That’s made a huge difference.”

Tawnie Larson can be reached at 785-
532-2976 or Tawnie@KSU.edu. Learn 
more at AgrAbility.KSU.edu.

Reprinted with permission, F&R Livestock 
Resource, Winter 2020.

don’t have to be lifted off the floor
•  using an automatic feeder on the back 

of utility vehicle
•  wearing a back brace
•  using a portable corral
•  using a utility vehicle, four-wheeler 

or golf cart
•  wearing impact resistant gloves
•  using ergonomic tool handles
•  installing smoke detectors with flash-

ing lights
•  installing a video doorbell
•  using a TAP telephone with voice-to- 

text so hearing impaired can read the 
conversation rather than hear it 

•  using communicative devices with 
rural themes for the speech impaired

•  mounting larger mirrors on equipment
•  installing backup cameras
•  adding extra lighting in shops, barns 

and barnyards
•  building ramps
•  pouring concrete floors and walk-

ways, and more.
Additional options and ideas exist if the 

above do not meet your needs. 
The national AgrAbility project can be 

found at AgrAbility.org. If a state doesn’t 
have a program, the national program 
can recruit a nearby state program for 
assistance. 

to do something, but if they would spend 
a little bit of money, it would probably 
help them and their family long-term, a lot 
more than what it costs,” advises Larson. 

While high-tech solutions like skid steer 
attachments or tractor lifts are flashy, most 
solutions come in the form of low-tech. 
With an aging generation of farmers and 

ranchers, it is often small 
and simple changes that 
will extend their working 
years. It is these same small 
and simple changes that 
will perpetuate current and 
future ag generations to be 
healthy enough to continue 
to farm or ranch well into 
their later years. Below are 
Larson’s examples of both 
high- and low-tech solu-
tions for continued satis-
faction in livelihood and 
lifestyle:

•  installing bump gates 
for livestock operators

•  using equipment lifts to access ev-
ery-thing from pickups to skid steers 
to combines

•  riding motorized scooters
•  using wheelchairs or track chairs
•  installing motorized overhead doors
•  building or mounting shelves so items 

Source: Kansas AgrAbility

Friday, April 10, 2020
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Platte, South Dakota

DAVID MASON
Phone & Fax: (605) 337-2521

Cell: (605) 680-0780

CLARENCE E. MASON
Phone: (605) 337-3545
www.pvfcharolais.com

Bull Sale
April 11April 11thth , 2020 • 1 p.m. , 2020 • 1 p.m.

Platte Livestock Auction, Platte, SD

Selling 65 Calving Ease Bulls including —
45 Yearlings • 20 Falls

DAVID MASON
(605) 680-0780 

www.pvfcharolais.comwww.pvfcharolais.com PVFC Ridge 7142

SELLING  
30 YEARLING 

CHAROLAIS BULLS

GIB ZAHREN
712-330-4475

DYNAMIC Z
CHAROLAIS

PUREBRED RED BULLS AVAILABLE!
      SOLD IN 2019  n  ALAMO x COWBOY CUTFriday, April 17, 2020 n 6pm n Spencer Livestock n Spencer, Iowa

103 W 1ST ST n LAKE PARK, IOWA 51347
dynamiczcharolais@gmail.com

FEMALES AVAILABLE 
WATCH FOR ONLINE SALES!

SOLD IN 2019  n  ALAMO x SILVERMAN
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Bob & Jan Wagner
18025 County Road 128
Nunn, Colorado  80648
wagnercharolais.com

bob@wagnerranch.com   (970)420-2336

“Resource”
Wagner Charolais purchased 25% interest in
CCC WC Resource 417 P at the 2019 National
Charolais Sale.  Resource has produced show

winning and sale-topping
offspring across the country.

Look for his calves in this
and upcoming sales.

 

9th Annual Bull Sale

New Date:
April 14, 2020

Moving to the Ranch
What stays the same:

Affordable, pasture raised
18-20 month old bulls

Performance with Calving Ease,
 Longevity and Docility

WCR Sir Big Ben 9512
Big Ben 9036 x No Question 732

BW: 84 WWR: ET 
BW: -0.3 WW: 31 YW: 61 Milk: 15 TSI: $205.1

WCR Sir Tank 9281
Tank E108 x Duke 7340

BW: 90 WWR: 109
BW: -2.2 WW: 34 YW: 68 Milk: 16 TSI: $216.5

WCR Sir County Line 913
County Line 3132 x Firewater 8600

BW: 84 WWR: TW 
BW: 2.5 WW: 44 YW: 73 Milk: 11 TSI: $210.9

WCR Sir Chairman 9292
Chairman 7234 x Duke 6090

BW: 94 WWR: 114
BW: -0.5 WW: 39 YW: 71 Milk: 10 TSI: $216.8

51ST ANNUAL 
Bull SALE

• Quality Runs Top to Bottom. Only the Top 110 make this Sale out 
of 200 + Prospects on Test. 

• Carcass Tested, Performance Driven Bulls bred for Profitability
• 62 Years of Charolais Cattle & Customer Service 
• Feeder Calf Marketing provided through our Smokey Calf Alliance
• Sire Groups Represented Include:
WCR County Line 3132 P / WCR Commissioner 593 P / WCR Notorious 6170 P

DC/CRJ Tank E108 P / WCR Kingsbury 116 P / PZC Bottoms Up 5011 ET

April 25,2020 - Lake Preston, S.D.

WienkCharolais.com 
Excellence. Integrity. Tradition. Since 1958

Jeff 
605.860.0505

Sterling
605.203.0137

Ty
605.203.1082

CharolaisBulls@outlook.com
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Thomas Ranch

48th ANNUAL BULL SALE 

Tuesday, April 14, 2020 • Thomas Ranch Sale Facility
Lunch 11:30 AM  Sale 1:00 PM CSTLunch 11:30 AM  Sale 1:00 PM CST
From Onida: 16 ½ Miles East 
From Harrold: 13 Miles North, ½ Mile West 
From Jct. Hwy 47 & 26: 8 Miles West 
(on gravel), 5 Miles South, 6 ½ Miles West

Thomas Ranch

Selling
Angus at 1:00pm
Sim-Angus (following Angus)
Red Angus (following Sim-Angus)
Charolais (following Red Angus) 
100 Replacement Heifers, Angus, Sim-Angus, Red Angus & Charolais 
        (Heifers sell following Charolais bulls)

Thomas Ranch Bulls Are:
Semen & Fertility Tested • Ultrasound & Scan Data  • Performance Tested

Thomas Ranch Provides:
Volume Discounts: 5-9 5% discount, 10 or more bulls 10% discount
Free Delivery in SD & Surrounding States
Take Your Bull Home Sale Day & Receive $50 Cash
First Breeding Season Guarantee

www.thomasranchcattle.com

Troy & VeaBea Thomas, Clint & Cally Kindred
18475 Capri Place • Harrold, SD 57536
Office: 605-973-2448  
Troy’s Cell: 605-222-1258  
Cally’s Cell: 605-222-1515   
 info@thomasranchcattle.com

2020 National Western Stock Show 
Reserve Grand Champion Pen of 3 Bulls

BD AWW AWWR BW WW YW Milk TSI

3/15/2019 644 112 -0.92 28 56 8 203

TR MR RHINESTONE  917
Sire— RBM TR RHINESTONE Z38

BD AWW AWWR BW WW YW Milk TSI

3/19/2019 653 114 0.58 35 59 12 201

TR C&S MR CARBON COPY 936
Sire—TR CAG CARBON COPY 7630E ET

BD AWW AWWR BW WW YW Milk TSI

3/8/2019 705 106 2 37 65 13 204

TR MR SALLY’S COPY 9713G ET
Sire—TR CAG CARBON COPY 7630E ET

BD AWW AWWR BW WW YW Milk TSI

3/18/2019 732 110 2.7 31 54 3 196

TR MR WYLIE’S VISION 9742G ET
Sire—SHARODON DOUBLE VISION 1D



NO FEET TRIMMING 
 ◼    

Bulls must pass a complete BSE by 14-15 months 
of age or they are eliminated from our  
genetic pool. No late fertility accepted  

and most pass by 11-13 months. 
◼     

Yearling heifers NEVER synchronized with  
puberty enhancing drugs. If they are slow to  

develop reproductively, they won’t  
repopulate here. 

◼     
We understand environments. From California to 

Montana; Virginia to the deep South of  
Florida; and into West Texas!  

◼     
Bulls are NEVER fattened. Ultrasound CUP  

data generally averages .11 to .15 BF  
at 12-13 months! 

◼     
3-Year guarantee on feet and semen.  

First in the WORLD, since 2010. 

For More Information, Contact Fink Beef Genetics at: 
15523 Tuttle Creek, Randolph, Kansas 66554 

Email: finkbull1@twinvalley.net  Website: finkbeefgenetics.com           
Galen Fink: 785-532-9936                Lori Fink: 785-532-8171             Megan Larson: 785-410-5559 

Commercial Services Representatives:  Barrett Broadie: 620-635-6128           Gene Barrett: 785-224-8509 


